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Yedl PR e s« [Afaas, 2026

HEAT 5569 s AR {9 fedArh- 25-03-2026 R serurforer gfafags, 2007 $r
URT 421 & aRT Yed ATFAAT & dgd 9ol AR A 817 & e fordly off ¥ ©
fasiel aUr 36 RE & 3T IFaAl @l g FIR HaH aEteR # e & fav,
fIeR sIRufererr &7 faamae 2023 (fSgR TeRuifeT &9 A @eny Ag#Amaer,
2025 EanT HM&A) & IF®T ‘Yol IR o faemo= fafeaa, 2026” &1 99 GaR
fepar a1 § |

1. JfEcT 17, R¥aR va RS-

(i) g8 R_fT#d “gear R Foe faaas afage, 2026”7 wgr S Fhe |

(i) IE VT WHR & Al RN Tol9T H 5 TR &I fafy @ g
AT ST |

(i) I8 AfATH gear R e & aAfOadR & oy a8 T g a9t |
famostt 3R 5d GhR & 3Tl & Gedlel & e qeft AFell W IEudey
(SfTay) gremm |

2. gRsyr:
58 fAgATael # o9 de o Heol & 36[AR Headr 39ferd o g-
(i) srfafags @ 3V & SER FeRarfasr Afafaga 2007 |

(i) et @ AfAYT 8- STerdar g arfofoaes 31 & v 3cdig ar dar &I ggrar
¢l & TIT frdl off @res O fopam a3 iy, fSas s =vum, rse-fAder,
qed, AH-9ce, fGem IR uee e frel off alier & foram amm § |

(iii) Framae-fRar @ 3T & e wefia s Fr frar ar ufwar |
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(iv) Trlt & M & wh Hded S U carda, detga et (AReww) e,
T (TTASSIET), TSN WA AT &uel AR, 1956 / 2013 & edd FS

HFTT 8T ohdl &l

(v) faears / gifser & 31U § ' 93 &19%a arell Aadel 39aor S o &
e Ul & §9 #H § U 39 A I o1 fondr Hifas aaar gur s
37YUAT {dT W ST Al & T ST AT § |

(vi) sTaeT-X@T @ AT offF v 37 @A ¥ B, 9w T TRl ARG & S
fAftad &7 o REaRa 1 51 Tt §, O FE ARt & a1 &6 F [{Ear e
Higsg & gy faAor g @eiRa a1 3Rfera sffd v v geieswr & gaed g dqur
Ig @M 371YaT WAT S FefSd Geall 7R 9 & aTarelier a1 g8 g 3ieifed
SIFY UAT HTedd TlelAT UAT ThHHA & 3dId eoidd g |

(vii) STTETR® $aa & FAVT § A HIT S qUI: AT H(S T Faaids
3ceed & fow 3u3ter a1 fafafda fear o 3gr &, 3ryar e Ser g |

(viii) W&TH ISR & HAYT § IR ARG 3aT g IThRT 3ryar FAfd 5
IR 3G SaRT Wiftehd foham arm § |

(ix) fomer & AT § IR Ak Td 3mard AT |

(x) TR P> F AVT §, TSl R I |

(xi) ygdieT ¥ AV & a1 AT S SA-TUR0T F T TRy § |

(xii) gAFer=aid gfsr & 3fAVT § 0o s 3uewor ST seg-uca (fereey)
Tolssr (dse AT s/s) a1 vaaEr (fofdas fheca fBTcel) ar fnddl o 3w
gelaclioleh FEId @ AfAT § d1 38 qany el Seged-HemA, Wiready 37T
fordll 3=g ATeTH & TERIAT @ TRl Afd-Heael, =T Iyar faaae &l geie
forar ST & |

(xiii) w9 & AU & 3@ _fAIA & da FURa gax |
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(xiv) 3B U5 FAF I1 IMEIRA T AT § BT U3 FIw earr AfFa
sf3ua U3 g fiedar, [RFTE taq TaT g0 W oy Y I g Rder

(xv) GRIE & AT & FA TR W AcE arel A7 o dret ar a1 &ar & s
AT |

(xvi) HESfA® Haed & AAUT § 041 Haa foraer AT 3r2ar 39Aer 3ryar
37afiehe (FUTAT 372ar EURT &9 &) Adolioleh Yol-FUT & &9 &, [¥wex, oEEm™,
NI FATT, Hdoleleh glel, HIASIP PledC TR, Tdoloich ITEATA HeT,
Aoiieieh Jelel el & ®T H IT Alaolieleh THT-TTA & ®T & I1 07 &r forelr
sl AeteT & foav fomar Sar 8 |

(xvii) FTESIfa® U @ FAVT § 00T TAT ST SIFA-HAT & 3TANT & v ger
g |

(xviii) WESITAF 90 § HAYT § HIg 9, S, T AT oIl IEAT AT THT AET
[ T SH-HMUROT & AEEHT &1 SR 7 A7 ST WRUTTAT STol-HIUNOT
CaRT TMARTH & SYANT T SITaT § T SHH MAEHA & TSR dlel Aol ioieh
AET AT 38R HIS HET, Feury o A § |

(xix) WSH ATAETT Wha @ JAYT § S IR W 3ryar 37 forddl fegRa
IfRAfATH garT ST Y 9T IR Hohd U ATARITG-Hohdd |

(xx) ¥ fasmaer & 3fA9T & Tl S f 39 gFH, Hae 3rgar AU & S8
& 37T fREY 3 §3 & AT & YSiRia T WT & |

(xxi) FIe HeAtay TFamaer & IS T &a=9eT & § S 58 GehR T cireh-Fraemsit
IT AaSlfadh I3 W eENT I g, et wafAe 3egea faamer g §
e afFafaa g-soa &1 o=, diel &1 &1, Peury, HER-UTE, 9l T o6l HT-
T, AdSlfereh GRage 3HE-FUe, $edrd W @l gdY, 3UART 3R ARl & ofifen-
qee, 9T STof alel T CCTV Ui, Yo g 311f¢ W) ofdl Tl it FIe Heiter
Teh 3T PR TaH 9T & g & WY & 39 SISl 36628 Al QU
A &, O W o ycgetd: Rgerr a1 oemar a1 39 & &9 J @sr foear
ST TehdT & |
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(xxii) FeFad g & AT &, v afda o forell Agar grcg sRd
3ryar AR faeafacaey @ Rfde dfffesdr # FaerR g Jgar aRdx
T arae a1 sad gaEeeT Rt RAfge soifaaRer Bdear &1 dalke
eI 81, U9 g feomsfaer iffafeadr d rer Basfasr aur eara
f3emgiaier & hies g Tt gaadd dieT a¥ &l 3HeJsd @ & |

(xxiii) VAT & HAYT § Th AR, TAFHA, 93, Yo, 3RIg, TSh &I Hclg Ul
H $R, NFAEH, HIS 3T dgd JUAT g a5 ST 39AeT A 3r2ar
aga-aregw & o fhar a=ar g |

(xxiv) o faamaa & 31fAua § R 3ryar gead s fTads St U cor, asfehe
3TYET dTg WX 3TEG AT ST §HT @Y, FSeh vohaArT Seged faemde e @ |

(xxv) Redfa Rama & 3fFva & gt @ § Baa e arie (@) s Ty
FAT ©d 8 3 A el v & Tg qEu i Afdes faedet & w8 3R
-0 garel & [T Fa & | STPT g fham ST Thar § a1 J6r o frar
ST T ¢ |

o1 fafeia@t & gy s va HHeITFadr St Fgl IRANT g1 &, oAfehet R FATRTToIehT
sfRfFTE, 2007 & oRena &, 39 g 31 g9 S 3% 39q yAFwE #7 fear T
g |

3. fasrger 39von’ #1 Fafievor

3.1 Remer gfFaat Hr Aforar-

3.1.1 Aoft 1- ggg ITHR arel AT, S T JAET & F ST, o 3N
FS3TaR-UeTell W T & |

3.1.2 Aoft 2- FrESITd GAUT-FUCt S rasiieieh ATeral, HeRT-HAGUT-EA T
o9 AT |

3.1.3 Al 3- FEA-93T IR I I TIEATN IR o9 [FAGT |
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3.1.4 Aot 4- HUA SIS & Al 3T &5 & FT-AATA & g FEAAT faarde
gt |

39ded aftld fsmasr fr A0t & s/l &0 & wifdd e S| aradh
3ar Toleiifder faeioel foleg fohdll @@ WX 9kl forar arar § o |fFaferd
¢ | 3CIEYUIadn, Jge 3R & Hooll-gar 31 o1 fafse g & faamdsi
'AOM-1 gee, AR & AT & A gafihe fohar Smeam |

UeHT IR A9 & H I gafiehe faaaer-A0rat & AR 37 fhddl ghr
& e Y gAfa g & Seel | TRARY JEATHT AT AEPfde HIeHl ar
9 N-arifcas Qar-4fear &1 gear FaR e ganr rgAfa & o aadr §
Weqd ¥ U &7 & dicd-ate e vy & 969 & 3w gl aiee | qu,
U &R G &1 IgATT YarT fhd ST Hehel aTel &7 3R T Tear #7IR a1
CaRT TS ¥ ¥/ qRHANT forw Sear | (3eew 30w wiam)

SR g fa=idsr giFadt & AR 3 faave giaaar Geg aoae #
fafse &7 @ aRenf¥a fohar mar @ weqg sifasy & derd TR garT g™
me%,@ﬁmag%ﬁﬁsﬁﬁﬁ'&ﬂmﬁr%wmw HAIFEUSl &
3Teiteh # & TN U Jeilid il Sl HeJATT Jaled i Saan |

4. 79T & faw T FT FeRor-

el R T o R fFere &7 &1 Affea St (Zones) /| &« AT (Sub
Zones) # gafihe fhar § ST 3iefelaten-1(C) & fear ar g |

giasy H, gear AR Fee ST Hr G&AT doT AT "eT FohdT ¢ 3R 39 gay &
e & e & Seen |

5. fasrga & wered

(i) weft AfOrY ¥ TShiaor Qeh-

(@) UAF cafFd uar veRlr S R st a1fA, s19w, R, e, ke,
TR, AT TGAT ), A1 ForelT oft arget o) 18 faamaer Tanfid, 9efia, Rderrar
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3rar gfaenRa &&ar & 37Uar Ideies T W R i geR & S
faamaer yeftla aar § I aasifas 9U 372ar ddefas T & S@T S
ohdT ¢ (S, {aARET® & #regw O yeitia frdr oY e afga) #t
UeHT IR {91 & 3fefelacten-1 (A) # afSTa 3T Yoo el glam|

(@)  3geTed AR FAARIOT Yotk TR SITHET (GST) o] gla|
@) T ik AieTeseT dica/3-9e (E-Proc) & #ATETH & I Sl
(i) Aoft 1, 2 va 3 F a9 gFaAt F Ao FawT g

& cafad 3UaT Toidr ot fRaT & &1, o7+, SO, @ifder, %, 3w a1
T W AT 5T off agaT WX I [ T, yeiRia, oRmar 3rar gfaenia
AT g 3UAT Aol TUd R el off R & 15 s axar g, o
TSI Ah-T2 37T TSl TATT A SWT ST bl & (SA-RAAATCITE & FATegs
¥ vefda frer off famoer afga) 0 & v faarder & fow faamaer e & ghaml
fa=TdeT o $-ATden/S ATETH @ dlell YihdT & ATUR W T T STen (faamae
Yook & FAdH/INYUR X FT 3ol AHeeldeish- 1/ 1(B) /2 TUT A0 &I ool
It 137 fohar T 1 9o IR R §AT-aHT W AREgEer & AregAd @
FeJerdet®- 1/ 1(B) /2 H a0 fa=del oeh & ~golcd / ITUR & H IRAcT
Hha|

(iii) Aoft & fow A e (Aof-4 7 3feaf@a suFor-

I o SISt & 37cATal TaA-HSotol o [T [a=ATIeT 3UHIOT / Gohlel / TSI
gfasara / G & Alfole, S @T dTl g, YeRd idl g, O AT § IT S1U
IE@AT ¢ AT HaeT /| GFATT HT dg T, STl Iadrde Iiasaled 39T SIaary s
#X TET &, 0T g o TI-Tsael [T, a1 S Adalteish £ & ol a1 drdetiele
s IT ATdeiaieh TAH & @S ¢o7 arem s 0T To-faeg faamae wefa sar
g, 08 AF & AU ETdT R | Wisaer fBEed St @s, welid a1 st @
T § AT SToAaT & ST & ToIv Ueh [aavel eh & | faas e i de7 e
% ITUR W I a1 S9N | E-A18aAT [aadel gesh & & @l [FERoT gear JR
farar ganrr fhar S |
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gTellteh 0O #AHS #, 39 @d & Aol 4 3useon & fOv [uRa @ adaf &
ITHR EI-AISAST T F&hl & AT / e forar sieam|

(iv) 3rareror gRfeEgfa-

Yord Taae & #AegA & 3fod Uored &1 25 gfaud gear AR e H &
UTH 3Uels FRAN, STEl [dedel YGRid &iel & fIU 3e7eh AT fAMIeIGdr gan
3oTch 819 H TG &7 AT ar Tnfaa fohar s=m § 3R I8 39 9 Iolel arer
aTgeAl o AT T ATHAT T ¢ | AT fhar Taoifies TS IT AMaoliadeh TUTT
(RAATRRTG & ATed & weiid fhdr off faamosr afed) & Rwrs coarer fondy ofr
ek T TSl T & 7Am § |

(v) B AT ATHAT-

%, AR IR AT $& G R HRET TTdeifeleh TG R g A1 A5
WHR & [qomelt & TWhRT et & v IS Yoo g1 forar Sear |
glalteh, 08 Taadel FHI-TAT I 9T AR A1 e@nT aF &r a5 forel
A 3afr & fav yefdia e arder |

g SN A (e AT Tod WHR & 3w & fav 18 e a8 foran
STUAT | gTellioh, TR TAgater T 39 fafagaAT fr 3maegshdant &1 qree
FHEN TF ITAT IR FAI 2EX 4R F $H e & igolol & fov T HieIqoT,
AT 3R Avgera Basa & dicargd aem|

6. gaflsNUr & farw rdge-

IgATT & faw mdes |-

&) s-Afders Aregd O diell fhar & AT o ¥ ugd, _AATdaqRarsit & gear
AIR TAITH o I7elIeT 3T ATCT ITecd ahdlr Jifeiard gram|

(@)  IHeIeACd Yoeh HT deham dlel ay HT graf|

(3T)  JeATC ook I FATCT T fAfY & Wi faaaastendt @ afd a¥ egerica
T AATHIOT IR JfAarT gemm|
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IJACT T AR ek Iefeldsteh-1 (A) H Joof@d X & 3HIeq forar

SR |

TSI - Y&l AR AT THT-TAT R ATAGIAT & ATEIH F 3efeldsioh-1 (A)
# afold 3eITcd Td Adienior Yoeh H GRAceT T Fohall |

7. AATT HT IfRTI-

(i)

(i)

IS & qa Yol #IR o ganrT AR fohar SRk & -

(&)

(@)

()

(&)

3RS TS it dTell SehTS, S8ch Tohdl 8T fevereren, Arferes, MoRrsey,
qIEeR T fae9e STGET il g 9T T ol glem o fanelr oy
TR A / R 9RWE / FIR dardd 3Yar e off 3T e
TEAT a1 afad o forar aram g (38 TouT H 39 _fTd & gehreret
$r fafr & gemdr & SIRem) |

IeTATC WIS &hdel dTell Shls, SHeh Tehdil 81 foveeren, ATfoleh, MRS,
qéeR & IW R TR A9 / s9R aRwg / #9) 99rd & ganl
qd # fRdr o YR 1 FHrRT AT g (38 ToaT # 38 [fEdH &
ghreled i fafdr & gaHTdT AT SR |

IS UIed &l dlell SIS & SanT fdaldel & Hefd oeh
I ST T g (50 o # 50 RfFaw & g & [y @
Tl ATAT SITA9M)

gie T faeiderehd! garT 3 fafeias & g ge & qd 9eell 79
foera & 3refieT faaATaeT yehTereT 8 3meer folam aram g1 3rar TehiR=ATAT
foram arar g1, ar ag 37Mer / URREATAT feetieh 30.06.2026 deh ded grem|
S geara faaased! @ 30 fafad & Headld eJeriea ured
AT AT gem|

e 7 (i) # aftta Segai & @4 & @ & a1g gear MR FeH garn

TR IS el dlell SIS 1 Ueh Pfoeh 1S 31 Tt fomam s
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(iv)

(v)

(vi)
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37TTTCe ST UfshaT, 3dest Wit & 30 fewl & 3feeX quT &Y o=l grefr| faaw
aRfEyfa & R @fer & 3faRed 30 o=t &1 @@y fear smrem|

3MTAEsT & AT 8T eI Yosh ieTellsel AETH § & gram|

ITaATC Yok AT deTT HT FAMCT & 90 &l & oy faArtendt
TATRIOT FAT AT 1| 3T Iy H RO FAal el G 37Tl 30
et oo &t s gfafes 1 & @ A & @Y geA AR fA9E g@rn
AdIHROT fohaT SIREM| 38 IWId YeaT AR HAITH IgaAlcd Ieg i &
fore FaaT gram|

() o ¥ 3qfA/sTasT 1 fa=irdet & foIT 31T (Permission) f&m ST, St
fIeR seRuTfereT 31f8faae, 2007 va f9gR sTeRurfeier 1@« 39 fafer (Building
Bye Laws) & WTaeTel & 3fTelier # fosht f& / oo waifesar ¢ &1 foafaa
8 $ITAA FAT &

TISEAFHIOT - TeFael fhead (Structural Fitness) Ta 31 erdt & Tgdl & THT-
AT W 3w qear R e garr AfgRa far sme |

(@) 9T IR A earT sl o / $7ael 9 fa=ivel & oI 7= Yoo
(Permission Fee) & =geTa# / 3MUR &I & fAEROT fohar SIRem| @gal &
FIffeRtoT & MUR W Yeoll AR Ao earr 9fd a9t e & &3 @ e
ek (Permission Fee) T 01T Y S9N | e T§ 3T Yoo YTl IR
foere carT iR o] Yook @ 7 AT gron (sl $fA/s1aeT IR 3feal
Yo & TGIaH / YR & H1 [FUROT 3efelaeioh-1(B) # fohaT 91T g1 Tear
AR TAH FAG-FAT W ARG & ACIA ¥ IHeJodeish-1 (B) H a0
fos s{fA/eTast R 3 Yok & FGeTad/ IMUR T H IRaded HT Feher |

FISAFOT:- faaATdeTea 1 fell s{fa/eras X qd & o1 gU e & forw 3wgan
Yo 30 TAfTTd & wemmelr gt 1 Tt & &ar g |

(viiy TaemeT @ HeRT Faf 3T HEl & AT T @ FElelel g Ieall 79N

T & Uk qUe HIrer afSa grem|
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8. FwIreT 8 mdaeT ¥ fAv M-
(i) fafaa fsmde e &g amaea-
(%) 3dceh Toidll &l UIRd 9uT A 36[ATT & fAT 3dee &L= giam |
(i) fremoer & & fov IAeT & WY gvqd FT I aTe qrara-

(&) T Ha=1/fA (Fear R AIH &1 Biga) W a9 A yeidd e
ST SEATad &, 39 HfA/HaT & Alfeis & 39l AT 99 (TeTo3iTodTo)
gTed el Hfard gl |

(@) Ifg AT AT 9T (TeAo3iTodHo) Ueh TEHRT 3T ASer § ured
g, ar AT e & dok 7 Afaa e geae & afa, s dasd
& AIfEeRX ganrT yAOIT AT AT §, Telded FHIT gl |

(@) st woidlt ganr atfaqfcd afes §g 3ushA Helde AT gl |

(&) SiThRIeT T HET Trsler T aT Ficrdr St 1 §9 2500' & A9 # T4 solleh
AT ST 1 g9 250' & Ehel &M &1 (ST81 T§ 9L &) |

(3) BoSsT Ta W@ Arelel g2r ¥@r [ (Ehw) 61 ar wfaal Saa searfad
TAT T TE bl fG@mar amar § aur s gy W dIR RBeg,
SAST duT Ieg gy FRUdeor 3nfe 1 gt a3 @ (STET I8 o @)

(@) 10 UM 8 9 PR & DI HT & Jladl S TEAId T & 60
HeT T gt F o 7S g aur oEH gEaad gifser &1 LA Iugered TA1=T
TR 3R g1 (STel T o9 &) |

(B) TIA TSl (Sheel Tolled) T &l gl forad g&ardd &a & 50
Y & 3ec HAlglg ST T 3= fhdl gifSer s 38 |@@or Wy va 384
AR &1 fe@mar ar=r g | Arfee 1 faawor, afe A 8 (S8l I8« @)
fear Sem |
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(ST) R THR & ANTIIRE 338%T [AHTIT T IATITT JHTOT I, ST@l 3TaTHh
gl |

(37) TITATcHS TSolgel / Tlotell dUT AT H TIAACHS [Sollged T 01T
St 31t T AR & AT @ |

(@) BfSagder vd 317 3y fAee W & fv (Sl I8 & &)
fA#ATOT FERAT &1 GATOT 93/fhead JHOT 9 ST 3f¥ehd E= 3fHIA @
e & |

(B) 3T & fAT MG F arel T T (STEf AE AL @) ER g
T4 TAAT ATRAAIA & 37T A9ra ISeeersT JaAT0T 9 87 &1 g |

(3) BIfSer TATT T TeTcH oSl / ArsteAr (ST81 T§ 1L &) |
9. Fleft aama Fr giFar-

() TeT MR A carT 319a & A AP St F gaffepa fhar amm g, S
foF 3reerea®-1(C) # fe=m am=m § |

@ 30 Rfaws @ aey-1 7 e & Affes Aot o aienfa e
AT &l Yol AR 91T A+ &9 & fov fJama i gds Aot & fow e -
fAfaers arcgsw @ Sl IR &N | o Fr gde it & v 3-Hfaeys-aren
IR & HTETH & Tcdsh &1F & AT ufd a9 $e it e AuiRa favar arr (Fgaas
&X Iefeldersh-1/ 1(B)/ 2 & 3RER) § | frdl off &7 & fav foelt faQw Sofr &
et & T sTada wfd et $e aX & A1y drell oere arel & faeae et
A T ITATT & ST |

Req Ig Taemder & faemr carr uiRa o @97 $e & =g 780
Bl (YeeTl 9N T & o fa=idel osh o oeiad / 3MUR &Y &1 foeior
FeJerdeta-1/ 1(B)/ 2 # Toham aram &) | UeaT 79 [o91d EAT-HHT W TG &
ACTH @ HeJedard-1/ 1(B)/ 2 H alvfa fa=deT o & =geiad / HUR X H
aREclsT T Hehal |
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@M e yweilld wa w#7y, faauaear s RfagdAr # sfeaf@a el
UE{eh ATACST T R T |

@) 3 3 AT Th § 3f8d i 3R T F 318F Ao/gRR & A
& ToIT el Ufhar & HIT of ThaT & |

3(  E-Srelr Fr gfehar 3fieTcs dica/3-Ue (e-Proc) o ATEIA & Fr ST |

@ -AfAers Aregd @ S H gur 7 @ FA d9 e T AR ot
foraat & v s TG FAEAR 9F, # JHRIT B STl caresd 9ga 3R
AT & fATS el &1 AT ~geTaA 21 & glam|

(&) 3Yare- sdr / /et ar fhelt 3w argar & Aregd ¥ faame gefd
A & fow, AT gl & #Aegdw ¥ e iR T Fad adr sifder
AIGS & ATEGH § fa=Tel of9] S8 grem | amgel W faeoe & fow arelr
M & fIT QU gear 7R 9 # Uhel &1 & &7 A Ad gU el
UTShAT T GTelel fohdT ST | TAT shael Erd), BT 8fd, o1ar faame
3R 3iife RAwew & #egw @ ffaua & v gt & #Jregw @ [
Tefid #Xe & fov & rfaess-2 # uifia & o5 § | X F ey
TR IREdT el T PR geal R 9 & o @haid & | 56 fafqas
& I T UIHREIe AGs $H YR & [aadel W oe) gl |

10. Fleft arma 3 AT ITER av FT fAeERor-

(F) YT IR A9 (ReaT 8T, TUT dhad Sar & faamaay, s
e, 3Nf3ar Tea & #agw @ oo, va 3= [afey #AregsAr &
BIgH]) carr Falr Aol & faeied (3eqEE-2 & 36ER) & fau S|
(Zone) Td S ST (Sub Zone) &1 fEiRoT faharm /T § ST 37efelasieh-1(C)
# 3eafld & | s & @ef A0t & foT =ge7dd 3muR & & fAeior
3elerdeteh-1/ 1(B) /2 & foham a1 ¢ |

(@) YT FAIR T & T TFAI-GFT W ITYUR &I FI dgeled Hl JTURR
JI&d & |
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11. a9 # dipia-

(iv)

(v)

(vi)

(vii)

(viii)

Ahol SlellaTdT HETST &1 H 39e] GaRT oY Seiarel e fa=iasi &hr
STARY FEaT IR ATH &l GE&Jd R |

3dee 99 38 AT & IqER SEAdsl & QY Heldel foham Sream |

faamue & foT e #1 Hedihd FA FAYI, F&TH ISy Hefafad
HHTET HEI:-

%. e & 3mded 3@ fafaaA, PgaEet 3R wfRfad & s
o

. g f& 3ded Py e & R Ader & 3odud & gl gl |

H&TH WITOHRT, 9 [aanTOehk # %ol Siellgldl GaRT S0 Sletarel foaT
A faeder A FPR AT PR HA H1 IJURR FIEIT W § i
g8 39 Afagsd & fhar off @s &1 3ooasd T ¢ |

drelr gfshar garr fauiRa foams & ¥ & MR ), F&d Tl

faaTIeTeTdr gaRT ST Siidrel faaTdel & Sl Hed I IO HIT |

TeTH Wi, Aad 9fshar &1 greed e & a6, 3 feat & fiaw f@a
T H I Selaciielh &7 U, 3Tdceh @ 79 Aoty i Faar o |

Aol SlelieTdl/faaTdeTarar HaTH WisRl garT aReiad faemder e
Fel AR T SPITAT FaTH AR { T & dlg 15 AT & #fiaw weam

fohdl 3TTdesT & Hodiehel & 3TAR HaTH JITUHRT SaRT &1 7S His AT
faATIEIar SanT &H 8 A JdId A 8 Ugel d19d g1 off Suef|

12. f@aTgsT 39F0T B faffer Aot Fr HegeAla-

gAY Heldol -1 & 36IER|
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13. f3719e 39av0r &) w7 vt & fav Rfdrse ad-
SHh HTY HeAdol -2 F AR

14. RraeT 3 T5F F&T ATGS-
fasTos giFa & AT & fAU @A AT ST Heval § 3R gHA FATAT HR
vedie I AT HT IEHR AT ST

o IR AT AT T HThi & AR 8T & 3R 38 head yA0T g7
S #fr wET fohar gl
o IR IF WSH AT A7 ARG H FEIEIT FT ¢

15. 79 I FellcHF HAlAGS-
U [a3AT9eT 3USUT &l hellcHe I goC A T HAGT ST R SHDT TATTAT
Tq eeiel @ AT 1 3R # e sren afe-

o IE YFHd AR SHF dedl SN 3R, 93, UIpfde ToF, Afedl, drensl 3nfe @
aifera & gl

o 38 TIMAT IUR W AATITerar SR Fh-FART 76T WM S AR 3R g
HATHSBAT FUTRT e T S gl

o I g FeTH WMASR & SR HJAR FHollcHAsh ARTGS! I G o HIAT &

16. fasmaer 3K silfas ATeags-
fa=iaer 3ot i &ifaes YA & fAaeor HeeTar gen-

o FS M faaTuAeRdl, eftheh fAveTer & It 3R Sheh AMSeT 3MMTdaT w1 Iurer =g
HT DT & oo ITRIRG ¢Theh ATSA Fr dg THSTAT TFHST &I

. T?uﬂqdﬁua%&é’@mm,?ﬁﬁmww,mé’rﬂgﬂa?r%ﬁvmm
MEo3Roe : 67-2001 IT 3HF 3T & TAH, BIF V3T FIA @RI




Page |15

InfRRRe ¢ftheh Thdl & giAamdr s Adest & WeRa wta § 3 sa#d
AT fhac/gseifA Tt enffer § & sEAATe A FT T &

gerTel Aid, ST 956 & oW Sl IR, Teh MUIdleils ¥l I1 3T AT gdistel
dIgsT & AdIdel I (ATMei9T o8e) & Y oW T &

faATae 3UOT & I T TehTel cTaEAT Shael faadel ik 3 g FHATad
&7 W & Hfega g

B AT FiAT I 39 g & aRIfaId fhar Sreen Sad sa Sl Tie’ d
Aot aTelr YehTer T 37 dTel A ATelehl W hiegd I8l @l

faaTaT JfF T gehTer GUT g3 &1 AT SHHT 3ot 37T &

ST @ dT6Y oIl o Helld AT §elol YAl HA A g Jiad T IR H 3N
fe¥ehelel arel yehTer o AT w1gl & STualt va fohay of amgdr weprer &hr feem ==y
HT % gleil dAMET AT W TS W hiegd glAT AU

Rt oft geprer @Ya @ aRITEIT fohar SITeem arfer wehrer &7 ad e faamdeT 3ueiol
q 3T T Fel

TT & 12 991 & 916 Ua GAleT & o€ 7 T@arfod csfHar Jaaar & Areas &
YTl & 3N IR &I 0.5 dsell deh HA AT qUTd: dg X AT gl

T T WA & IR IR-TEUT Fehrerger Ta=iTdet ieFerdl (Taehcll/FelfRIaT Jereh)
T IeTAT TG B

Ao 1 faATe giFadi & HA & el gl FIR e &89 # aRadersie
(@RTse) dewr faeas giFaat v segAfa w8 & sneelr Fife g @sir @ fonelr
aeeT e & el e H AR & FHT W AiIH FT F Ageaqol
faaes g1 § safow, aRadahe (Rvae) Faa Fame gieaar vegsl TawEr
TRl T TeaT IR A ISR @Rt #ATFS & TR 9 AT & See|

(TE AT AGICS TS WUSR & SaRT ATARIA Jotd & fav ar 37 sidike
I3 1 TaRIT #el & T 39T fhT St ater aRadeTeie J62r YeiRid e
& fow o[ €7 §1 99 9 3T @AY SETE Sfel Heall Yoo dgelel drel &
Siead 8 3ar HAYT & H T 9o §l)
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17. fasmger v qrFE! #ATAGS-

(i)

HeTH IR ey 8 AT 390 Fl AT F AT el HI HRas H
ToraT ¢ Ife ag Raff@a ToRcas [A9aT I1 Ia—aTT & @aX T HRUT g

-

dPRIcAF faamger 1 g=h-

()

@)

@
(&)
(&)
()
()

(1)

(&)
()
@)

(3)

GEC I

AT TAGT I7 A9 S AT §FEIS AT AT
ATHACS F derdr S av |

ATGeh ged, R, FAIRE AT dFaTe; & dedm &of arel farde |
ATGSTAT AT ITT & ATTOT T AT ot alel TaATTeT |
i 3faerd arel faaAmgeT |

STeTert & i ¥dr 1 g arel faarget|

ﬁaﬁTme@rmaﬁmqguﬁ arer fa=maeT |

R o s a1 Afead W 9T a1 3TeacH s fevaufy arer
CEIEGE

forey off 1ol carr gfaefad faamde |

T T ARRHAT FHsAT S el [FAGA |

faemereh Y 3ushtull 3R faewies a&g3it & =T & A |

FAIfAfshdarl  (Fsdhsiam), dok a1 aifddAe gedie (Ffder
fareer) @1 wedle,
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(8) BRERT a1 G&fd a&g3il (S, Seqib & Yoit AR afFa,
MeAT-a1%G 311S) &1 A9 |

@ faeue S fe A, SAOR & fAT AT, AT
T GHN ol AT ISP §T F TRQAT He arel 8 |

(1) faege S 3eeler g A1 3 3ieeler ARy & AT Afgemsit
& 3eeial gfafafica () fafags, 1986 & dgd A3t
& 3197 gfafeftca r gaifdr g |

(@)  faaTde goer a1 WRIeT T F CH IEI3T AT AT 3T g3
¢ 1 3EH Al aEg3l, A7 faavor fAe § S A HRA 7 efreg
e et & ded ARy g, foaar afFafag o @iffa 74,

33 Us SicAfedFd Ude, 1940, 399 Us HiGe IS
(3mafaeeTes ) 3fafaTs, 1954, 3k 9RA™ €5 Ifgar,
1860 8T 3 & |

(i) A5 Y 37T A9 St Fr gear R 9 @R 3eTH AT =T g-

()

(@)

qalt AforEr (A0 3 3R F© Aol 4 3uOlt I BISH ST el AT
R Hiead &) & e gfFaat & adg | o areh arget arere!
Pl T & FHST H 3o dTel gled ARV | S dIgeT dloleh o &ATel
H F7 T 7 Achd g | 39& FARFd FIs TS W@ ala &
T STedr T e & TAST H 3T arel gl aifev foad @ @
grell [T T Adold AT S UG 39 €T & Hehd I 7afer
& gl |

fa=ideT giera doel R weiRia Areel a1 arfthes -3M13¢ W ARSA
ufdd Td ST 3HERThd Td AHRA folee Iie ael T ST 8,
el STl =R | fohelT off Ul & i R SIeTemRAT T8 38R &
IHR H T g ST doig @ Iod digsd & dATeleh 37UAT I1AAT &l
Thell U3, UGaTT UG [ol@eT U3, St T AT IRATelel &l STTd hdlm
3R aTge areh & €T Pl HCHIT |
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@) S AT HAIA S & A, Gl dhdl A Th A Heurd A BSirs
forar Srem wfer fSad & 3R A I a7 & 20 ufarad O 39w
W o for@r Im ar |

(i)  3reudfd AT & foIv faeiastedl 1 3ielellss] Gicel & HATEIH § Yol
TR A9 @ AT AT AfAard glem | geaTr R e 39 fafe () v
(i) 7 ARy A A BISH 48 g & IR euyfad faarasr i S
A §U AT el HWM AT FHROT 3edihd | fAuiRa afer &
AT HRATS A6 glel 1 FUfd H T 36gATT AL SR

18. RaT9er 3R GXT=AT AITGS
fa=TdeT ikl T TTTATC T Ea MR A &, 1 e gar & [&ufd,
ey, TATE & HgeT &THAT MM & fov f3arss wa S & siwen 3 Ig grEfdes
HRAT TTTcHS 38 Alde, 39UH & His iR gefgd Haai/[fEaat
IeTdTere & gram| f3STgeT Ueh 3eyadl 3R ETuAICHS SollliaX qaRT YATOd fohar
ST 3N 3o TATIT O &l TUl W HH YE el § gl 3fAlG & ToIv gear
IR fAIH I AT foar Sreem|

TJHrEET H Ybed F T g G@ar & R-gfafefea RRer e
g f3arsd TXAT Fl & AT TS dig & TUIRd @1 SATeerm| Ig 3 i H
R foham STUam ST SellcHshdl $T ATERIDSAT & 3T &1, 3R HIH & &
I AT TG BT U ST 56 ATH A uger @ HUIRA T & ARG & 3w
giat|

3FIRE 5 FAR ¥ ARG Fhd 3R Slldel MSs-diee &1
39T [AATIT 39a0T I g 3T & 9 H Agl AT STT|

e Toidt 1 A RBasa W e fafdrse fufa & fo@r s anfgu)

19. faamaer 3N fagge Fawers-
el faeder giFaat # faegd Faarret 3N geeh YRl HRAT Ahl &
3TER gl 3R Ig AT ael & fAv Borsa fhr awar f& w1 geam a
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AT @A o g1l faegd dheR & gdiefor gaAor g9 & U 9fd gear IR
T &1 et ST Sreelt| Sire/dgrel/AiIas a1 Rt S SUe W delel arell His
M SR 1 g fFEq 7 eafd, Iy AT STl GqWoT T FEATaeA gl, fohar st
faeieT g &1 A & v fasrell gerer ata & fav w78 fhar s

AAONT Fol Aial ¥ fOstell danr-fasrell & TX&T0T & dgrar ¢ & for,
Gl aTedl faoeT 3Usul W AT, R Foll i dehfodeh Adieoiy Fares &
fasel it e arel Fol-aad gEdmal & gealr AIR Ao garT Wiedried e
& foT faamme e W 5 gfaerd ge S|

20. argdt 3l werera-
(i) feR serarforer sifafaws, 2007 €1 arr 145 & dgd F1s o Al 3T gref-

(F) T AT NgR FoRuifaRr 3RATHF 2007 a1 36F ded =T T R
A fgr/fRfaTr & gaus! &1 e &ar &, a1

(@) afe derA Wity @1 Aty & Rar faame ar 3us R amer & &8
AAA/IHR #H gRAd fRar Srar g, ar

(31) e Ta=ATTeT AT 38T IS N1 GEUTAT & 3eATar 3+ HROT & Far g, ar

(6) I Fg TWHR, TeT WHR, el AR fera foredr off Senfaer orferesor garr
Y Y & RO, AT HF g Far SJEr 39w §

(ii) & TSR g@ry & 718 gAY & arod ot a1 [l o ot Felfad & 3R
T T & rfFa gl afe, gerw Wty fr T A, gefa faam+-

() IfE TaemoeT TITeROT T Yepfdl 31l 3 YSHE I GiAensid, fodr ar Aedr
f3omget & dcorra & gotd @ A R, A &l oferdr, fSsissr Hr qore,
FRIPRY, RN AT 3TF 3¥dcd & FROT 38 &F & U W 8 Sy g 39
Tariaa forar aram gl

(@) afe faamosr fordr Y safea ar aufd & T @ART §<7 a13m 8 31yar 3cdest
T &l
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(a1) e Hecaqul Wrehfceh AR, aregeher & fAASAT A1 areq, UgTids ar
RS FAGca & TUC & T ST H STeq &1 IgT &l

() 39 fafaad ar el 3T Sl & d@eet A ey g a3 g
(3.) gHesT AT Rl 31 SRUT § 3qHT g PR e gl

() eI IR & fAer W 58 GIaId Selel & 36T Al BIsht fohdll JohR
T AR 3|

(a)mmaﬁéqﬁaéagmg’n

(ST) AR IT TITAT AT U FI €aTd AT A T f&ar arar g 3R

(57) TPET 3T OSc/TUeT & Gefd g, ST & gear IR [ & a1 wftery
HraeIloieh f&d, FRE&T, shellcHehdr 3Te & fow o foar amr g

(i) TaAIeT FI geId AT @lel el @I HI Tl @RI dgel fhaT SUem AR Sted
e gfFa & a9w Y S & gHY gy fHar sreen|

21. Rarger & v FHAT HTaeTHT-
(&) 8If37H & ATLIH ¥ AU yefiid aa arell v, 8if$er & s W 3/
PR H (T8 =T @ S@T ST Hehell 8) AT Toledll & ATH, rafed igaiicd
HEAT U9 3gaiicd GAMCT & faf¥, @ va ay 1 yeftid fhar Sier ifaary
gIam |
(@) fa=deT & WWRErE & AU 3aegs H1 H S5, A & Iud, HaTH

Wit R T qd fof@d Fihfa & f&ar, faemdsr & qRafdd, gerr ar eod &80
fhar Srem|

@) Ao & dured & faU fdegd Fsael aid Yodsh UraR dheo 3R el
(conduit) FT 3H dig & I@T TF SIS IR a8 &I I8 iegr @ G|
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(&) Torstelr 3mgfcl snftreoT/fastel faawor suslt S qa faf@d segafa & foer w5
ot Tamraer fondly oft forstell shr 3mqfc & w1gr SisT SR 3R 8 3egAfdT @l 3if&ehd
ORI b ART R FERT AT Tl gaRT T fehar S|

(3) Tt faamaat 7 faegd Feierert AR geh, Fedid AR AT g (N3STH)
IR #RAT faegd s & IER gl A I giARed & b HI geem an
ATATITT ST =T8T 8l

(@) Taeae Tl I8 giARad Sl & geder & fov wAifsar afga fad o g
1 F@EEr &1 e wdfeRer wwetor afafaTs, 1986 3R T @N[
hlelell/faAl/fATTAT & 3TaR R o &

22. fawrgar #1 Aver-

(&) fogrR seRurferer 3fafazsr 2007 & 4RT 145 & dgd, Fis o afdd R
G, T IR TAare & ff@d 3eqafad & foar @S off fawmder S fanedt Sl
91, &iarel, <dl, A, Tall, Trn, IS, Adel 37T RN [ & FW a1
el AIR fAITH & &1 & dda fordr T H a1 foeelt aaafeae At 3remar
et TATH ¥ @S st arelr #is AT ol e & ag ag o &fa &
g (3uH e & Aregd ¥ yeiRia 1s aadsr o enfAe §) yefia agr &
FIN 3Tged, Teal FoR o eafaf@a & v seafa gee @& wer afe-

1. I oA 38 RJfFTs a1 T @ER & GaRT a1 9T fadl @987 &
fRdY 3UaY F1 Ioclded T &g, AT

2. Tae9eT & HY H ShrAT AR, FlE SIS 81, HT AT A1 [ohar I g

(@) F1S & i FeTH IR T TG 36TATT & o=, WsAT a1 eefdere
fAaTIeT ) SigRY fFdr [AT9sT T YAROT T&T ham|

(M) s& Afawd &7 cgea a1 fAfka e off 3w oy & 3remarn, w5 o afFa
faATgeT & 3o7 TAAT F Ui g7 FHLIm:-
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—_—

. TSGR 381+, foerm aof 3R e e

2. UfaEi@e TR, WA, Hifged 3R TsaT|

3. faeg gResr &7

4. eI QT gRATCH & &7 A gefichc &3]

5. uTffieh T & ek, S AR, ARG, T4 3R I[vearT fe|

(FWed gidetl & 39arg 9w aRTEfIAT # o) g7 #@hd g1 3emor & fov,
s giFaat a1 v e W e & BEy & &9 A e qan3nard
HaarEl & faT 3gAfd & S dendhl & @ﬂt"q‘}qum ATHGT H YT AR [
HAHAT & MR 9 faar T daal|)

(&) ®1S & TfFd geoll IR I G@RT TS TF ol R a1 @R 3efAfd
urea fondlt oft g, feg 9, a1 el 1 e w18 em| 0 ey o g &
for Ner Fufd fawuor Rarer wfRFTd, 1985 & 3iddd afsd fmar Srem |

(3.) 38 fafaaw # cgoa a1 Afga et o 30 oy & 3remar, da@ wReR
& AN A H FTHRIcHSAT @ arel IT eTeFd ¥l dlel Ta=9el 1 FMNed
A AT geret & [T 3MaeTF HRAS FLA|

(T) gl T oeS @ W R dgAieT B aegAfa w8 & Seet

23. AT
(F) F&H IUHR & ¢arT 38 [AfATd & Frdleada 3R vada & Fafaa fadr
Y 3cgeT & fow, foral off faamasr &1 fAdaTor fnam Sem|

(@) F&TH WIMUeR aRT AlAd U AT cant dI-gag 9 fadafor fomar
ST 3R fAferor & fav JifAd ey & ®9 & el Adetor @ faf@a
gfddesd TEdd F|
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24. R¥9T T IERE1T IR HeAl@Fd fawmqa # gerar-
(i) = AfATHE & grauEr & -

%. e voidh g vd gHeh AU & &7 & WREE & v SR €
difer Ig $7cel A1 39 g oo fadhd o 81 ST o Ig 58 AfAgswr & fhdr graene
o AT 3FEIT & |

. [Oaud tod & A #E # 7 ¥ FH Uah 91 QA9 T @877 Hidar
gIaT dlich dg T I HJSC I Hab ob Tg WeI sk & FUIRA & T AP&or &
IRUTATIET FIS TS FAFAAT HLaT|

(i) ot voelr g gAREd e f& gealr R e & yelieh g (logo) & &Y
Teh AT Uee (T e om T hie), 99 ) Ferd TieR g fu 7w eafa va
faaaer & faaor, Star i aatd WiUeR garT 3af@d §, & 9efid ud 38 gred &
& TFET FUIRT HET| AT e & QAhel gt & aRomeasy _feas & [_Rse aiea
SEIRIT SITUeT|

(i) TR o TS, HUT, aTEet, Jof, HaeT ScaIG W TG His 3 eAftieha faamds
giFd 1 ger fear Srwan| Rl 8t Seoiusendl a1 3hd Jied & gfd H1g o 3erar
Tg1 fewrs Swett| sa remar, e off fed g 1 gae & e, to gfEaat
H gere H grafAwdr & seelr, o e & @y srvar wihfas deed f efte @
T gl & §9 H ATAT AT T

(iv) 3afe faamoe giFa @ fhes @l @WeRT 3cUeet 81 AT 3cUeel gl T FEHTET g1 ol
U fAATIA 3YRIUT FlI gl o ToIT dcohlel hIars . S|

(V) FH Hod & AT JiFaal @l Rl gern iR fAsarfed fhar smdem 3 3mdk )
aMSS dIEe, UTaX Ulel, Fehrer F37 3R st & 93 gl & 3N &S &S AT diaAvole S
ARETA arelr @HAEET ¥ [AfFT @ &1

(vi) STeT 3Afapa faira=r ot ger feam Siidr §, 39 Jeal 7R @9\ ggrr ®Xd fasaried
forar Sen| gee A 3cUed omld AR AFfARET AT & I & a6 g Toled
faameT giFd araw o Hhamm|
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(vii) TS 3TATT & faeuel & 3R @ algel W T fa=det, STgl Uofthd HIeX
digsl AT Colk Pl UeaAT PR 9 & JA™SPR &7 & dre fhar Sar g, 98 dgd &
USHUT T Teg ol o TRase [amer & Wbt &l &gl Siven| argsl Eamer
STHTEAT I A & ST FA & dlc g dlget b1 AT ST, =TT dlgel Y Sfec
foar ST Fham 3R B FHT WX SAETT & R W UeaT R e AR e g
& GART argel il fAearicd Y f&ar Smdem|

25, IRTer I e
() Ife :S off 5w RfFTT F dauET &1 Iedud T g, a8 5§ [_fFTw &
ded faAfése AT &7 & forw 3Rt gl

(i) afe TafTgas graers &1 3gdrell =gl fohar I g, o gear #9R e &
FeIH UIMYR & 99 AaA9a g & Afea grei| [Aada gerd @& g g arer
T & ggeT Uotdl GanT fohar Swar|

(i) afe forelr o woiel & qd 3rgATa & e g faeaet foehrer & a1 3refales
& GHT ARET & Ty AS A T §, o F&TH TURR B AT AT
A & A AT gead & ATk gl AT Sl AR T & ITAH FHod
& ek & 200 TN & SRS FHr TR grf|

(iv) TI-TAA9sT & #AFS H, IfG [AAGT Toidl o 9 TqT H Th Td AT
YeRid fham &, St Tafeser oissl ar &iar §, o @8 3faRed &9 & Yo & aqrY-
g HTARFT &1 & Yook & 200 gfaerd Fr AR MiEd & T & $ITAT A &
fow saer g

(v) Ta-faamus & #Fe #, Ife faade oy o T&ag & 3fardar dis 9T
Yefdd fham & o 38 gedl R for & 3iegaAfad el et 3R fafeas & 3ear
[eh I AT LT BramT| Ife Faamdet Toldll 3TAfT & 9T 319el Tad & 3ielrar
fordll 3T faeiuer & Tfa &Xar § o ol 39 faaive g o fd arw
Yook TR & 200 IFAAT HT T & T 37 AT & VAT fhd 3T Yok &
AT & forw Saverdt g




26.

27.
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(vi) I TSR I Tl AT e Y AR & N w7 Radt & #faw FHer
el ¢ €, a S W 9 ATE 1.5 GfAId 1 ATt &1 &7 gram| &y € 3R
TSl & SaRT &Y Y GollehiuT g AdIeiIehoT oeh ol fodm SiTam & oY afdlefiehior
Yok W i ATE 1.5 AT & sATST < g9

(vii) emEd fa=mder gFaat i 1-4 & @ef AT @ oy gl

(viil) GEY Soolte & A H, [T votdl, 38 A & 0 Y v goh
TRY 9 300 Ffderd &1 Med & A1Y 38 fAAYT g 0T hY T AT Yoeh
TR & SRR AT AR FT $P1A FWA & AT IR gam|

(ix) TR Sedee & A &, [AdeT Toldy f[Aamdet ok TR & AT 3o Yo
T 500 9TAerd &1 MfEd U U ay¥ & fov s weitia o & U f&ar e
Tq AT ae9e ¥ B 3AfRGd ot & fear smem)

gele—

f=TdeT Toledll faaiTeT 3UeioT & e & fov 3nfdlcs & Hefad @l a&drdsil
$r AT gfaar 39 379 de IQ, 319 do T TQAaaer & g 37gar geitia
foham SRET, 3R 3if8hd TefRsiT gaRT 3RIY el W TH eFdidsl H FE&d
HIT|

afed Fr A1fAern—

sq fafeas & Ao & 3R sus fov mags fhar off Aifcw & = & @ ey
§fr ok & fear S g@ehar g-

1. Gefd faaimsr Toidl & e 9d 9T deflehd AT ST JATOT U @RI AfeH
$ T Yfd AR U9 oI do [ 58P AWId Tfed o g ST, Jg AT
STeeT foh 5 f&oT gearasT I 3/ & Aol 3T o7 39 feoT & arag fea &
ag Afew fear o g B

2. afg e o=y & ff@a &0 &F gear 4R [ee & heg Aax f&ar
AT &, dr Afed Fr e gfa hea w1,




28.

29.

30.
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3. Uslihd $-Hel ST W $-AST o ATEIH H AlfeH AT |
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gL SFAeR gl 3R aRomeAT arar deiihd A3 E@RT a6+ fohar Sirwam, St
UeaT IR Ao & FHAARAT 1 geoll IR A eart AT Agerd g o
aeur &l o etfadid AR gRiaTa s

A —

(i) 38 RAfagd & AT AR B TER0T & Iraur=ir 6 caredr & # ey ot
HETsel AT Aoetdl & AH H, 38 AHIA & AT FEHIOT Sl Jaele «[6]
gram|
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ST #) e
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31. e -
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3afd & fav faamas sene v g, 3 Afaww 3ad ey @i & gafea ar
3qh R TAEdR & aTe o9 gl
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PATNA MUNICIPAL CORPORATION ADVERTISEMENT REGULATIONS, 2026

No 5569 Patna Municipal Corporation, dated 25-03-2026 In exercise of the powers
conferred by Section 421 of the Bihar Municipal Act, 2007 (as amended from time to time)
and in accordance with the Bihar Municipal Area Advertisement Rules, 2023 as amended by
Bihar Municipal Area Advertisement (Amendment) Rules, 2025. the Patna Municipal
Corporation has framed Advertisement Regulations regarding matters concerning the display
of advertisements and similar devices at any place within the jurisdiction of the Patna
Municipal Corporation.

Short title and commencement:

These regulations may be called "Patna Municipal Corporation Advertisement
Regulations, 2026

It shall come into force upon approval by the State Government and with effect
from the date of its publication in the Official Gazette.

These regulations shall be applicable in relation to all the matters pertaining to
display of advertisements and similar devices in any place, locality or location
falling within the jurisdiction of Patna Municipal Corporation.

Definitions- In these regulations, unless the context otherwise requires: -

"Act" means the Bihar Municipal Act 2007.

"Advertisement” means and includes any device or representation in any
manner such as announcement or direction by word, letter, model, sign by
means of posters, hoarding boards, banners, temporary arches, illuminated
signs, name boards, direction boards, neon signs, variable message display,
pole, kiosk, street furniture, gantry advertisement etc. displayed to promote a
product or service in a commercial sense.

"Advertising" means the act or process of displaying an advertisement.

"Agency" means an applicant who may be an individual, registered charitable
organization, firm, partnership, trust, society, Limited Liability Partnership, or
a company incorporated under the Companies Act, 2013 or any previous
company law, any department of government, any corporate established by or
under any central act, state act or provincial act.
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"Billboard/hoarding” an advertisement device with large space for
advertisement in the form of an advertisement panel and where such panel is
mounted with its foundation on any structure either on ground or building;

"Building line" means the line up to which the plinth of a building may
lawfully extend on the side, which abuts the street or an extension of a street
or a strip of land earmarked or reserved for future construction of street and
such line is mentioned in the approved plan or co-ordination plan or the scheme
by the Patna Municipal Corporation having jurisdiction or power.

"Commercial building” means a building used or constructed or adopted to
be used or intended to be used wholly or partially for business purpose.

"Competent Authority” means Municipal Commissioner, or any officer or
committee appointed by the Municipal Commissioner.

‘Department’ means Urban Development and Housing Department

"Urban Local Body' means Patna Municipal Corporation.

"Display" means an advertisement being visible to public.

"Electronic hoarding” means an advertisement, with display made from
LED (Light Emitting Diode) or LCD (Liquid Crystal Display) or any other
electronic source, to display running text, displays and informational messages
from computer programs and software or any other means;

"Form™ means a form prescribed under these regulations;

"Indian Road Congress or IRC" means the applicable India Road Congress
codes, regulations made and directions issued there under, from time to time;

"Intersection” means the same level junction where two or more roads are
either meeting or crossing,

"Public building” means and include a building used or constructed or
adopted (be used either ordinarily or occasionally, as a place of public worship,
a theatre, hostel, Government office, public hall, public concert room, public
lecture room, public exhibition or as a public place of assembly or occasionally
for any similar purpose;

"Public place" means any place which is open for use of the public;

"Public Street" means road, street or through fare or other right of way to
which the public has a right of access or which is commonly used by the public
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and includes any portion of a Right of way of Public Street including a foot
road;

"Road traffic sign" means any road traffic sign and traffic signal as
contemplated in the IRC or any applicable act;

"Self-advertising" means owner who is displaying advertisement of brands
other than own brands of shops, building, establishment, land etc.

"Street furniture advertisement” means an advertisement displayed on any
public facility or structure which is not primarily for advertising and includes
a seating bench, plant box, foot road, litter bin, pole mounted litter bin, public
transport shelter, sidewalk clock, suburban name device and a street name,
drinking fountain, CCTV Pole, Police Booth etc. of approximate size and
shape serving the functional requirement of such street furniture with
advertisement either directly pasted/affixed or in the form of a panel;

"Structural engineer" means a person who is a Master in Structural
Engineering or equivalent degree in civil engineering of a recognized Indian
or foreign university or corporate member of civil engineering division of the
institute of engineers of India or equivalent institute, with a minimum of three
years of experience in structural engineering practice in designing structure
and field work qualification in structural engineering and is authorised;

"Structure" shall include a post, pole, tree, bridge, embank and road surface
etc. and a tramcar, omnibus and any other vehicle any movable board used
primarily as an advertisement or advertising medium.

"Trailer advertising”" means an advertisement mounted on a trailer, bicycle
or vehicle, which is stationery or moving with the sole purpose of advertising;

"Tri-vision advertisement” means an advertisement hoarding that uses
rotating triangular panels in a synchronized manner such that the three faces
of the triangular section are seen one after the other displaying three different
advertising messages. These could be illuminated or non-illuminated.

Words and expressions used in these regulations and not defined herein, but
defined in the Bihar Municipal Act, 2007, shall have the same meaning as
assigned to them in the said Act.

Classification of Advertisement Device

3.1

The categories of the advertisement devices: -

3.1.1 Category 1: Large-format advertisements, mainly fixed on billboards /

unipole and bridge and flyover panels.
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3.1.2 Category 2: Advertisement mounted on public amenities, like public

toilets, garbage collection points,

3.1.3 Category 3: Fleets and transport related infrastructure.
3.1.4 Category 4: Advertisement devices for self-advertisement of brands

other than own.

The above-mentioned categorization of advertisements shall also include
the advertisements installed in a temporary manner, such as government
and political advertisements displayed on certain occasions. For example,
special kinds of advertisements like big size gates etc. shall be categorized
under the category-1 large format advertisements.

However, apart from the above categorized advertisements, no other type
of advertisements shall be allowed in the area of Patna Municipal
Corporation. However certain non-commercial wall-paintings by the
government institutions or cultural organizations may be allowed by the
Patna Municipal Corporation which must be in conformity with the overall
theme and aesthetic design of the area. However, the areas and locations
of such wall-paintings shall be well defined by the Patna Municipal
Corporation.

Any other category of devices, which are not specifically defined here but
might be defined in future by the competent authority, must be installed
and displayed while following general criteria as per these regulations.

Zoning of Area for Advertisement

Patna Municipal Corporation categorized the municipality area into various
zones and sub zones which are given in Annexure-1(C).

In the future, the Patna Municipal Corporation can increase or decrease the
number of zones / sub zones and intimation in this regard shall be given to the
Department.

Advertisement Revenue

License Fee for All Categories:

a. Every person or agency that installs, displays, pastes, or retains an
advertisement on any land, building, wall, hoarding, frame, base, or structure,
or on any vehicle, or displays an advertisement in a public place that is visible
from a public path or public location (including advertisements displayed
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through cinematography) shall be required to pay a license fee based on the
classification of urban local bodies into five clusters under a centralized system
as per Annexure 1(A).

b. GST shall be applicable on License and renewal fees.

c. All processes will be conducted through an online portal/e-Proc.

Advertisement Fee for Advertising Devices of Categories 1, 2, and 3:

Every person or agency that installs, displays, affixes, or retains an
advertisement on any land, building, wall, hoarding, frame, base, or structure,
or on any vehicle, or displays an advertisement in a public place that is visible
from a public path or public location (including advertisements displayed
through cinematography) shall be required to pay an advertisement fee for each
such advertisement. The advertisement fee shall be determined through an e-
tendering/e-bidding process (minimum/ base rates of advertisement fees are
specified in
Annexure- 1/ 1(B)/ 2, and categories are detailed in Schedule-1. The Patna
Nagar Nigam may amend the minimum/base rates mentioned in
Annexure-1/ 1(B)/ 2, through a notification from time to time.

Advertisement Fee for Category 4 Devices.

Owners of advertising devices, shops, commercial establishments, and
institutions that install, display, fix, or maintain self-signage for their own
brands, or advertise self- signage that is visible from a public road or public
place, shall be required to pay an advertisement fee for each such self-signage
advertisement. The advertisement fee shall be determined based on a per-
square-foot rate. The municipal body shall determine the rate for self-signage
advertisement fees.

However, in such cases, self-signage shall be strictly installed/displayed
following the general conditions specified for Category 4 devices in these
regulations.

Exceptional Case

Railways will provide 25 per cent of the revenue earned through advertisement
within the area of Patna Municipal Corporation where the structure has been
built or installed by them or the advertiser in their territory for display of
advertisement and it faces the vehicular traffic plying on it or comes in public
view in any manner whatsoever visible from a public street or public place
(including any advertisement exhibited by means of cinematographs).
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(V) Exempted Case

a. No fee shall be charged for advertisements issued by the Departments of the
Central or State Government on government premises or at public places
reserved for such purposes on specific occasions. However, such
advertisements shall be displayed for any such period as decided by the Patna
Nagar Nigam from time to time.

b. There shall not be any fees for the Government signage (Departments of the
Central or State Government). However, the Government signage shall also
comply with the requirements of these regulations and Patna Municipal
Corporation shall encourage an aesthetical, uniform, and thematic design for
such signage across the city.

Application for License

i. Before participating in the e-tender/e-bidding process, advertisers shall
register themselves with Patna Nagar Nigam.

ii. The validity of the license fee shall be for three years.

iii. Upon the expiration of the license fee, the advertiser must renew the license
annually.

v. The license and renewal fees shall be charged as per the rates mentioned in
Annexure-1(A).

Explanation: - The Patna Nagar Nigam may amend the license and renewal
fee rates mentioned in Annexure-1(A) through a notification from time to
time.

License Process
(1) Before issuing a license, Patna Nagar Nigam shall ensure that:

a) The entity obtaining the license and its directors, owners,
proprietors, or partners submit an affidavit stating that they have
not been disqualified by any municipal corporation, municipal
council, municipal panchayat, or any other government institution
(this shall be effective from the date of publication of these
regulations in the Gazette).

b) The entity obtaining the license and its directors, owners,
proprietors, or partners do not have any outstanding dues to any
municipal corporation, municipal council, or municipal panchayat
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(this shall be effective from the date of publication of these
regulations in the Gazette).

c) The entity obtaining the license does not have any pending
payments related to advertisement fees (this shall be effective from
the date of publication of these regulations in the Gazette).

d) If an advertiser has already obtained an order or entered into an
agreement for publishing advertisements under any urban local
body before the enforcement of these amended regulations, such
order/agreement shall remain valid until 30-06-2026. After that, the
advertiser must obtain a license under these regulations.

After considering the points mentioned in Regulations 7(i), the Patna Nagar
Nigam shall issue a unique ID to the entity obtaining the license.

The licensing process must be completed within 30 days of receiving the
application. In special circumstances, an additional 30 days may be granted.

The license fee must be paid online at the time of application.

Upon the expiration of the license fee, the advertiser must renew the license
within 90 days. If renewal is not done within this period, a penalty of X100 per
day shall be charged for the next 30 days. After this period, the Patna Nagar
Nigam shall have the authority to cancel the license.

Private land/buildings shall be granted advertisement permission
(authorization) only if they regularly pay the holding tax on private land/
buildings as per the Bihar Municipal Act, 2007, and Bihar Municipal Building
By-Laws.

Explanation. --- The department/ Patna Nagar Nigam shall issue notifications
regarding structural fitness and other conditions from time to time.

(b) Patna Nagar Nigam shall determine the minimum/base rate for advertisement

fees on private land/buildings. Patna Nagar Nigam shall calculate the
advertisement fee (authorization fee) per square foot based on the
classification of roads / Zoning area.

However, the authorization fee shall not be lower than the rate determined by
the Patna Nagar Nigam (minimum/base rates for authorization fees on private
land/buildings are specified in Annexure-1(B)). Patna Nagar Nigam may
amend the minimum/base rates mentioned in Annexure-1(B) through a
notification from time to time.
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Explanation. --- Advertisers shall pay the authorization fee for existing
advertisements on private land/buildings from the date on which these
regulations come into force

(vii) To ensure the smooth operation of all essential works related to
advertisements, a separate unit shall be established Patna Nagar Nigam.

Documents for Application for the display of advertisement: -
i. Application for regular advertisement:

a. The applicant agency has to apply for permission in the prescribed form
ii. Documents to be submitted with application for display of advertisement: -

a. No Objection Certificate is mandatory from owner (Except the sites owned by
Patna Municipal Corporation) of the land/building over which advertisement is
proposed to be displayed.

b. If the NOC is from a co-operative housing society, copy of the resolution duly
passed in the general body meeting, certified by the Auditor of the society.

c¢. An Indemnity Bond cum Undertaking by the advertising agency.

d. Two copies of key plans of the location in the scale of 1":2500" and Block Plan
in the scale of 1":250". (Wherever applicable)

e. Two copies of the design and color scheme and sketch showing the exact
location of the proposed site in question, including computer generated design
image along with external lighting fixtures. (Wherever applicable)

f. Two copies of 10"x8" size photographs taken from a distance of 60 meters from
the proposed site with marking of the proposed hoarding thereon. (Wherever
applicable)

g. Two copies of the location plan indicating presence of any trees or any other
hoarding within 50 meters of the location along the same alignment and
dimensions thereof. The details of the owner, if known, may be given. (Wherever
applicable)

h. NOC from the Civil Aviation Department of the Government of India, wherever
necessary.
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i. The structural design/plan along with structural design calculations approved by
an authorized structural engineer. (Wherever applicable)

J. The structural stability certificate/fitness certificate for hoarding/unipole and
other advertisement structure is mandatorily required from authorized structural
engineer. (Wherever applicable)

k. The agency applying for the permission shall submit the Registration Certificate
under the Bihar shops & Establishment Act. (Wherever applicable)

I. The structural design/plan of the hoarding of the structure. (Wherever
applicable)

Process of Bidding:-

i) The Patna Municipal Corporation categorized their respective area into
various zones/ Sub Zones which are given in the Annexure-1(C).

i) Schedule-1 of these regulations defines various categories of
advertisements. Patna Municipal Corporation shall issue an e- tender
/e-auction for each category of advertisement in each area. The rate per square
foot for each category of advertisement shall be determined through the e-
tender/e-auction process for each area. The bidder offering the highest per
square foot rate for a particular category of advertisement in any area shall be
permitted to display the advertisement.

However, this advertisement rate shall not be lower than the per square foot
rate determined by Department (The minimum/base rate of advertisement fees
for Patna Nagar Nigam is specified in Annexure-1/1(B)/2). Patna Nagar
Nigam may revise the minimum/base rate of advertisement fees mentioned in
Annexure-1/1(B)/2 from time to time through notification.

iii) While displaying the advertisement, the advertiser shall fulfill all the
relevant criteria mentioned in these regulations.

iv) Any advertiser can participate in the bidding process for more than one
zone and for more than one category/type of advertisement.

v) The e-auction process shall be conducted through an online portal/
e- procurement system (e-Proc).

vi) The e-tender/e-auction shall be published in three state daily newspapers
(including one national daily newspaper). To ensure broad outreach and
participation, the e-auction period shall be a minimum of 21 days.
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vii) Exception: For display of advertisement via vehicles like buses/auto/taxi
or any other vehicles, advertisement via cinema halls and advertisement via
local Cable TV, zoning criteria shall not be applicable. For advertisement on
vehicles bidding process shall be followed considering whole Patna Municipal
Corporation as single zone for bidding. Rates for display of advertisement via
local Cable TV, cinema halls, umbrella advertisement and advertisement
through audio system is fixed under Annexure-2. Patna Municipal
Corporation reserves the right to change the rate time to time. All other relevant
criteria of these regulations shall be applicable to this type of advertisement.

10. Fixation of Base Rate for bidding: -

a) The Patna Municipal Corporation has fixed base rates for all categories
of advertisements, as mentioned in Schedule-1, for each Zone/Sub-Zone as per
Annexure-1(C), except for advertisements on local cable TV, umbrella
advertisements, and advertisements through audio systems. The applicable
base (Minimum) rates are provided in Annexure-1, 1(B), and Annexure-2

b) Patna Municipal Corporation reserves the right to change the base rates
time to time.

11. Approval of Advertisement

i. Successful bidder shall furnish information of all the advertisements it
intends to erect/display in the respective zone to the Patna Municipal
Corporation.

ii. Application form shall be accompanied by the documents as per these
regulations.

iii. While evaluating an application for advertisement, Competent authority
shall ensure the following: -

a. That the application is in compliance with these regulations, rules and
the Act;

b. That the application shall not be in contravention of any directives of
a court;

iv. The competent authority, in its sole discretion, reserves right to accept or
reject any particular advertisement to be erected by the successful bidder if it
contravenes any section of these regulations.

v. Based on the rate of the advertisement as determined by the bidding process,
the competent authority shall calculate total value of the advertisement to be
erected by the advertiser.
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vi. The competent authority, after following due process shall within thirty
days, in writing or electronically, notify it's decision to the applicant.

vii. The successful bidder/advertiser shall pay the total amount of the
advertisement fee as calculated by the competent authority within 15 days after
intimation from the competent authority.
viii. Any permission granted by competent authority pursuant to evaluation of
an application, shall not be withdrawn by the advertiser prior to at least three
months.

Permissibility of different category of Advertising device
As per Schedule 1 appended herewith.

Specific conditions for different category of advertising device
As per Schedule 2 appended herewith.

Advertisement and Road Safety Criteria

An advertising device may be considered a traffic hazard and permission of its
installation and display shall be disallowed:

a. If the Advertising Structure is not as per the fixed standards and the
fitness certificate of the same has not be furnished:

b. If it interferes with road safety or traffic efficiency;
Advertisement and Aesthetic Criteria

An advertising device/advertisement shall be considered aesthetically poor and
permission of its installation and display shall be disallowed:

« Ifit obstructs nature and its elements such as sky, trees, scenic views, rivers,
ponds, etc.

o Ifitisnot cleaned and maintained aesthetically by the advertiser on regular
basis.

e If it hurts any other aesthetic norms as identified by the competent
authority.

Advertisement and Physical Criteria

Control of the physical characteristics of advertising devices shall be as follows:
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Advertising shall not use traffic sign shapes in color of traffic sign that could
potentially be mistaken for an official traffic sign.

Advertising shall not contain flashing red, blue or amber point The Code of
Practice for Road Signs IRC: 67-2001 or its further amendments, by Indian
Roads Congress prescribes the basic design parameters of official traffic signs
and includes standard legend/background color combinations.

light sources which, when viewed from the road, could give the appearance of
an emergency service or other special purpose vehicle warning light/s,

All lighting associated with the advertising device shall be directed solely on
the advertising device and its immediate surrounds.

External illumination sources shall be shielded to ensure that external 'spot'
light sources are not directed at approaching motorists.

[llumination of advertising device is to be concealed or be integral part of it.

Upward pointing light of the device shall not be allowed, any external lighting
is to be downward pointing and focused directly on the sign to prevent or
minimize the escape of light beyond sign.

Any light source shall be shielded so that glare does not extend beyond the
advertising device.

The average maintained luminance shall be reduced to 0.5 candela or all
together shut, after 0000 hours (12am) and sunrise by automatic timing
devices.

Non-static illuminated advertising devices (flashing lights) are not permitted
within the boundaries of cities.

Variable message advertising devices are not permitted in the area other than
as specified in Summary of Category 1 advertising device within the Patna
Municipal Corporation as this cause a statistically significant distractive
influence on motorist's response times to external stimuli. So, Variable
Message Advertising Devices LED/LCD Screens shall be permitted on case-
to-case basis by the competent authority of Patna Municipal Corporation.

(This permission criterion is not intended to apply to variable message displays
used by road authorities for traffic management or for displaying other
information. Variable message displays located at bus stops or similar places
where messages are directed at, and intended for, pedestrians (not motorists)
are excluded.)



Page |40

17. Advertising and Content Standards

i The competent authority may take action to modify or remove any
advertisement device if it causes any of the following negative advertisements
or poses a traffic hazard:

List of Negative Advertisements:

a.

a o

o «Q o

Nudity

Racial advertisements or advertisements promoting ethnic
communities or ethnic differences.

Advertisements promoting intoxicants, alcohol, cigarettes, or tobacco.
Advertisements promoting exploitation of women or children.
Advertisements with sexual overtones.

Advertisements depicting cruelty to animals

Ttarnishing the reputation of any nation or institution.

Advertisements containing satire or critical commentary on any brand
or individual.

Advertisements prohibited by any law.

Advertisements glorifying violence.

Advertisements depicting destructive devices and explosives.
Psychotropic, laser, or moving display advertisements,

. Aadvertisements of weapons or related items (such as gun parts,

ammunition, etc.).

. Advertisements that are defamatory, trade disparaging, illegally

threatening, or illegally harassing.

Advertisements containing obscene content or depicting women in an
indecent manner under the Indecent Representation of Women
(Prohibition) Act, 1986.

Advertisements directly or indirectly related to or describing prohibited
items or services under Indian laws, including but not limited to the
Drugs and Cosmetics Act, 1940, the Drugs and Magic Remedies
(Objectionable Advertisements) Act, 1954, and the Indian Penal Code,
1860.
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ii. Any other advertisement deemed inappropriate by the Patna Municipal
Corporation:

a. All advertisements should have text that is easily readable by vehicle
drivers, minimizing distractions. Signage should be quick and easy to
understand.

b. Advertisement panels should not contain complex text or graphics that
require memorization. The size of the letters should not be such that
drivers or passengers have to stop to read them, as this could disrupt
traffic and distract drivers.

c. As a general rule, all signs should be designed so that letters do not
cover more than 20% of the sign area.

iii. For short-term advertisements, the advertiser must obtain permission from
the Patna Municipal Corporation through the online portal. Except for cases
prohibited under sub-regulation (i) and (ii), Patna Municipal Corporation shall
grant or reject permission within 48 hours, with reasons for rejection. If no
action is taken within the prescribed time, permission shall be deemed granted.

18. Advertisement and Structure Criteria

Advertising device/advertisement structures including the foundations shall be
designed and checked for extreme wind conditions, earthquakes, soil bearing
capacity etc. and shall comply with relevant Indian structural design standards,
codes of practice and the rules/regulations. The designs shall be certified by an
experienced and practicing structural engineer and shall be submitted to the
Patna Municipal Corporation for approval before start of work at the site.

The supporting structure shall have a non-reflective finish to prevent glare.
The device structure shall be well maintained at all times. It shall be painted in
colors that are consistent with the aesthetical requirement, and enhance the
surrounding area and will be compliant with the criteria for colors laid out
earlier in these regulations.

Official road furniture such as official signs and delineator guide-posts shall
not be used as the supporting structure of an advertising device.

The name of the advertising agency shall be placed in a conspicuous position
on the device.

19. Advertisement and Electrical Connection

The electrical connections and components in all advertising devices shall be
with accordance with relevant Indian Standards and designed to ensure there
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is no safety or traffic risk. A copy of the electrical contractor's test certificate
shall be provided to the Patna Municipal Corporation.

No generator running on diesel/petrol/kerosene or any bio fuel, causing noise,
air or water pollution would be allowed for providing power for illumination
of any outdoor advertising device.

Electricity from the renewable energy sources

To promote conservation of electricity, it is important that the illumination
at all outdoor advertising devices may draw power from alternate
renewable resources like solar power and such innovative and energy-
saving proposals shall be encouraged by the Patna Municipal Corporation
by giving relaxation/rebate @ 5% of the advertisement fee.

20. Withdrawal and Amendment

i. Any permission under section 145 of Bihar Municipal Act shall be void,

a. if the advertisement contravenes the provisions of any
rules/regulations made under Bihar Municipal Act 2007, or

b. if any material change is made in the advertisement or any
part thereof without the previous permission of the Competent
authority, or

c. if the advertisement or any part thereof falls otherwise than
by accident, or

d. if, due to any work by the Central Government, the State
Government, or the Patna Municipal Corporation, or by any
statutory authority, the advertisement is required to be
displaced.

Competent authority shall have the power to withdraw an approval
granted or amend any condition or impose a further condition in respect
of such approval if, in the opinion of the Competent authority, the
advertisement concerned:

a. is or has, as a result of a change to the nature of the
environment or the amenity of the neighborhood, streetscape or
urban design existing at the time of such approval, become
detrimental to the area in which it is located by reason of its
size, intensity of illumination, quality of design, workmanship,
material or its existence;
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b. constitutes, or has become, a danger to any person or
property;
c. is obscuring a critical and aesthetically important natural
feature, architectural feature or visual line of civic,

architectural, historical or heritage significance;

d. is or has become prohibited in terms of these regulations or
any other law;

e. is the part thereof falls either through an accident or any other
cause;

f. have any addition made to it except for the purpose of making
it secure under the direction of the Competent authority;

g. have any changes thereof;

h. upon the building or structure or property demolished or
destroyed; and

i. relates to any other site/location, as may be decided by the
Competent authority of Patna Municipal Corporation public
interest, safety, aesthetics etc.

The cost incurred while removing the advertisement shall be borne by

the agency and shall be recovered from the agency at the time of removal or at
the time of release of confiscated advertisement device.

21. General Requirement for Advertisement

a.

Agencies displaying advertisements through hoardings must display
the agency's name, allocated license number, and license expiry date,
month, and year on the corner of the hoarding in an appropriate size
that is easily visible.

After approval, advertisement shall not be altered, removed, or
upgraded, other than for maintenance work which may be required for
the upkeep of an advertisement, without prior written approval of the
competent authority.

Every power cable and conduit containing an electrical conductor for
the operation of an advertisement shall be so positioned and attached
so that it is not unsightly.
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d. No advertisement shall be connected to any electricity supply without
the prior written permission of the electricity supply authority/power
distribution company and such permission shall, on request by an
authorized official, be presented to them by the agency of the
advertisement concerned.

e. The electrical connections and components in all the advertisement
shall be in accordance with relevant Bureau of Indian Standards (BIS),
Indian Electricity Rules and designed to ensure there is no safety or
traffic risk.

f. The agency of the advertisement shall ensure that disposal of any type
of material including media for display is disposed of as per the
Environment Protection Act, 1986 and subsequent changes in it and
other applicable laws/rules/regulation

22. Prohibition of Advertisement

a.  With reference to section 145 of Bihar Municipal Act 2007, no person
shall erect, exhibit, fix or retain upon or over any land, building, wall,
hoarding, frame post, kiosk, structure, vehicle, neon-sign or sky-sign,
any advertisement or display any advertisement to public view in any
manner whatsoever (including any advertisement exhibited by means of
cinematograph), visible from a public street or public place, in any place
within the Municipal area without permission, in writing, of the Chief
Municipal Officer. The Chief Municipal Officer shall not grant such
permission, if --

1. The advertisement contravenes any provisions of this Act
or the rules or the regulations made there under, or

2. The amount, if any, due in respect of the advertisement has
not been paid.

b. No person shall broadcast any advertisement, except on radio or
television, without the permission, in writing, of the Chief Municipal
Officer.

C. In addition to any other prohibition, expressed or implied, in these
regulations, no person shall erect, maintain or display advertisement on.

1. National Parks, district forests and water bodies in it.
2. Historical monuments, cremation grounds, graveyards and ruins;

3. World Heritage areas;
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4. Areas classified as remnant endangered regional ecosystem;

5. within religious places, such as temple, mosque, church and
Gurudwara etc;

(Exceptions to the above restrictions may apply in special
circumstances. For example, for tourist service/accommodation
businesses, advertising devices may be permitted as part of a regional
tourist plan. In rare and exceptional circumstances, applications would
be considered on a case-to-case basis by the Patna Municipal
Corporation in rarest of rare cases.)

No person shall deface or cause to be defaced any device, mark letter or
words that may have been put up by the Patna Municipal Corporation
the permitted advertisements by the Patna Municipal Corporation any
contravention thereto shall be punishable under the Bihar Prevention of
Defacement of Property Act, 1985;

In addition to any other prohibition, expressed or implied, in these
regulations, the competent authority shall take necessary action to
modify or remove the following advertisement showing or expressing
negativity in the content;

No signage shall be allowed beyond the length of the shop

The Competent authority shall for any purpose relating to the
implementation and enforcement of these regulations, carry out an
inspection of any advertisement.

Competent authority shall carry out the inspection with respect to
"Form™ as notified by the competent authority, from time to time and
may produce written communication of his appointment as a
nominated officer empowered to carry out inspections.

Maintenance of Advertisement and removal of unauthorized advertisement

Subject to provisions in these regulations-

a.

The advertising agency is responsible for maintaining the device and
surrounding area so that it does not become unsightly or deteriorate to
such a degree that it is in conflict with any provision of these
regulations;
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An advertising agency shall carry out regular inspection of
advertisement with a view to satisfying himself that it has been
properly maintained and forthwith carry out any necessary
maintenance resultant upon such inspection

I. The advertising agency shall ensure that an information

(a) The advertising agency is responsible for maintaining the
device and surrounding area so that it does not become
unsightly or deteriorate to such a degree that it is in conflict
with any provision of this Regulation.

(b) An advertising agency shall carry out regular inspection of
advertisement with a view to satisfying itself that it has been
properly maintained and forthwith carry out any necessary
maintenance resultant upon such inspection.

(i) The advertising agency shall ensure that an information plate
(minimum size of one foot by one foot) with the embossed logo of the
concerned Municipal Corporation/Nagar Parishad/Nagar Panchayat
providing details of approval of the Competent Authority and details
of advertisement, as required by the competent authority, are displayed
and maintained in good condition at all times. Failure to do so shall
result in penalty as specified in this Regulation.

(iii) Any unauthorized advertisement devices installed at any location,
property, vehicle, bridge, building etc., shall be removed. No leniency
shall be shown towards any violator or unauthorized device. Moreover,
during the removal of any unauthorized device, priority will be given
to remove such devices which would be considered as traffic hazard or
aesthetically poor in nature.

(iv) If the advertising device is creating, or is likely to create, a traffic
hazard, immediate action shall be taken to remove the advertising
device.

(v) Low-value advertising devices may be immediately removed and
disposed of. These are typically attached to guide posts, power poles,
lighting columns, and trees; and manufactured from low-cost materials
such as cardboards or conflate.
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(vi) Where unauthorized advertising is removed, it may be disposed of
immediately by the concerned Municipal Corporation/Nagar
Parishad/Nagar Panchayat. The owner may collect the advertising
device only after payment of removal cost plus additional penalties.

(vii) Advertising attached to a vehicle, where a registered motor vehicle
or trailer is parked within the jurisdiction of the Patna Municipal
Corporation for the sole purpose of advertising without permission, the
transport department authorities shall be asked to cancel the
registration of the vehicle. The vehicle owner shall be given custody of
the vehicle only after paying the fine or penalties; otherwise, the
vehicle can be confiscated, and non-payment of penalties in due time
would lead to the Patna Municipal Corporation and/or Traffic police to
dispose of the vehicle.

Offences and Penalty

(i) Whosoever contravenes any of the provisions of this Regulation shall be
liable to fine/penalty as specified under these regulations.

(if) The Competent Authority of the (Patna Municipal Corporation) shall have
the power to remove the advertisement if it does not comply with this
Regulation. The cost incurred while removing the advertisement shall be borne
by the agency.

(i) If any advertising agency has erected an advertisement without prior
permission or does not match with the specification at the time of approval
then the competent authority shall have the power to remove the advertisement
along with imposition of fine. The fine shall be an amount equal to the fee of
highest value of the advertisement along with 200% of the calculated fees.

(iv) In case of self-advertisement, if the advertising agency has displayed an
advertisement of its own which exceeds the building line, then the agency shall
be liable to pay a penalty of an amount equal to the fee for additional area
which exceeds the building line along with a 200% penalty on the exceeded
area.

(v) In case of self-advertisement, if the advertising agency has displayed an
advertisement other than its own then the agency has to seek permission from
the concern Patna Municipal Corporation and pay a fee as per the regulation.
If the advertising agency erects an advertisement other than its own without
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taking permission, the advertising agency shall be liable to pay a penalty of an
amount equal to 200% of the calculated fees of that advertisement along with
fee of that advertisement.

(vi) If the advertising agency does not pay the fine within three working days
from the date of fine imposed then it shall be liable to pay an interest of 1.5%
per month on the fine. Further, if the agency does not pay the renewal fee for
registration each year, it shall be liable to pay interest rate of 1.5% per month
on the renewal fee.

(vii) The penalty is applicable to all categories of advertising devices from 1
to 4.

(viii) In case of second violation, the advertising agency shall be liable to pay
a penalty of an amount equal to 300% of the calculated fees of that
advertisement along with fees of that advertisement and respective fine.

(ix) In case of third violation, the advertising agency shall be debarred for
display of advertisements and existing sites shall be declared unauthorized for
a period of one year in addition to penalty of an amount equals to fee of that
advertisement along with 500% of the calculated fee.

Documentation:

The advertising agency shall retain certified copies of all documentation
relating to the approval for display of the advertisement device, for as long as
the advertisement is erected or displayed, and shall, on request by an
authorized official, present such documentation.

Serving of Notice:

Any notice that is required to, or may be served, delivered, or given in terms
of, or for the purposes of this Regulation, shall be served in any of the
following ways:

1. By sending a copy of the notice by registered or under postal
certificate to the last-known address of the advertising agency and,
unless the contrary is proved, it is deemed that service came into effect
on the seventh day following the day on which the document was
posted,;
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2. By faxing a copy of the notice to the advertising agency, if the
advertising agency has in writing furnished a fax number to the urban
local body;

3. By forwarding the notice through e-mail at the registered E-mail ID;
and

4. By handing over a copy of the notice to the owner or any of the
authorized representative of the advertising agency.

5. By sending the notice to the registered mobile number / WhatsApp
number

Indemnity:

The advertising agency shall be required to indemnify the (Patna Municipal
Corporation) for the designated advertisement and activities against all actions,
proceedings, claims, demands, costs, losses, damages, and expenses which
may be brought against, or made upon the (Patna Municipal Corporation)
which arise as a result of the installation or existence of the advertisement. The
advertising agency shall always be responsible for any injury or damage
caused or suffered by any person or property arising out of or relating to the
display of advertisement, and the consequential claim shall be borne by
Registering Entities who shall also indemnify and safeguard the (Patna
Municipal Corporation), its employees or any entity employed/appointed by
the (Patna Municipal Corporation). If any legal proceeding arises due to the
content of the advertisement displayed, the advertising agency shall be fully
liable for any legal implication.

Interpretation:

(1) In case of any ambiguity or discrepancy in interpreting the provisions of the
English and Hindi versions of this Regulation, the provision of the English
version shall prevail.

(i) If any doubt arises as to the implementation of any of the provisions of this
Regulation, the matter shall be referred to (Patna Municipal Corporation)
whose decision thereon shall be final.

Mode of Payment
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Payment of licensing/renewal/advertisement or other fees shall be made
through the online portal.

31. Appeal

Q) In case of disputes between the municipality and the advertising
agency, the competent authority for appeal shall be as follows:

e For Patna Municipal Corporations, the concerned Divisional
Commissioner.

(i) Procedure for Appeal —

(@) An appeal must be filed, along with appeal fee of Rs.1000/-,
within 30 days from the receipt of the orders of the concerned
authority or the cause of action, as the case may be.

(b) For sufficient cause, the Appellate Authority at its discretion may
condone the delay of filing appeals of up to 30 days.

(c) As far as possible the Appellate Authority shall endeavor to
decide the Appeal within a period of 04 weeks from the date of
filing or in any case not beyond 08 weeks.

(d) The hoarding owner, during the pendency of the Appeal, shall
ensure that no advertisement is displayed in the said hoarding
and/or device.

32. Period of Compliance-

All Existing Advertisements shall comply with these Regulations within a
period of ninety (90) days from the date of notification of these Regulations:

Provided that where advertisements have been installed for a contract period
after bidding by the municipal authority, these Regulations shall be applicable
after the expiry of the said contract period or any extension thereof.

ANNEXURES AND SCHEDULES (To be Appended Separately)

e Annexure 1 (from 2025 Amendment): Least/Base Rate imposed on Advertisement (Per
Square Foot Per Annum) for Hoardings, as categorized by Patna Nagar Nigam.
e Annexure 1(A) (from 2025 Amendment): Advertisement License & Renewal Fee, as

categorized by Patna Nagar Nigam.
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e Annexure 1(B) (from 2025 Amendment): Least/Base Rate of Permission Fee imposed on
Private Building/Land (Per Square Foot Per Annum), as categorized by Patna Nagar Nigam.

e Annexure 1(C): Patna Municipal Corporation categorized the municipality area into various
Zones.

e Schedule 1 (from 2023 Rules): Summary of permissibility of different categories of
advertising devices (Status: Permitted/Not Permitted, Subject to General and Specific
Permission Criteria).

e Schedule 2 (from 2023 Rules): Summary of conditions for different categories of advertising
devices (Specific parameters like Max Length, Max Width, Max Area, Min Ground

Clearance, and Special Conditions).

(Further forms, such as the Application for Registration/Renewal (Annexure 3 of 2023 Rules),
Approval Form (Annexure 4 of 2023 Rules), Application Form for permission to exhibit
Advertisement (Annexure 5 of 2023 Rules), and Indemnity Bond-Cum-Undertaking (Annexure 6

of 2023 Rules), should also be appended for comprehensive documentation.)



Annexure 1

Least / Base Rate Imposed on Advertisement

Hoardings
SL.
Name of ULB
No. (Per Square Foot Per Annum)
on Govt. Land/ Building
1 |Patna Municipal Corporation (PMC) As per Rate Chart Attached




Annexure 1 (A)

Advertisement License & Renewal Fee

SL.
No.

Name of ULB

Licence Fee

Renewal Fee

Patna Municipal Corporation (PMC)

150000

60000




Annexure 1 (B)

Least / Base Rate Imposed on Advertisement

SL.
No.

Name of ULB

Private Building/ Land

(Per Square Foot Per Annum)

Patna Municipal Corporation (PMC)

As per Rate Chart Attached




Annexure 1 (C)
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Zoning According to Impact Area/ Road

Zoning (Prime Locations and Roads)

1\811)' Location Category Description
1 Zone A Principle Road (Code : PR)
2 Zone B Residential + Commercial Area Road (Code : RC)
3 Zone C Other area/ Zone/ Road (Code : OT)
(Areas/ Road not covered under Zone A and Zone B, Zone D)
Golamber/ Circle (Code : GO)
4 Zone D
Intersection/ Crossing (Code : IN)




Zoning Map

Legend
Zoning for Advertisement under PMC Jurisdiction

&» Zone A[Principal Roal (No. 31) (Code: PR) |

o L 3 ..:’
Urban Planning Section g 3

Zone B [Residential + Commercial (No. 45) (Code :RC )]
# Zone D [Golamber (No. 14) (Code: GO) and Inter-section (No. 11) (Code: IN) ]

Google Earth

Image © 2026 Airbus




Zoning According to Impact Area/ Road

Zoning (Prime Locations and Roads) (Code : PR)

3 Location
No. Areas/ Road
. Category
PR 1. JP Ganga Path- Gaighat, PR 20. Boring road Chauraha-AN College (Pani tanki)
PR 2. Ganga path- Kangan Ghat, Chauraha,
PR 3. Bailey Road-Patliputra Station Road, PR 21. Ashiana More- Rajiv nagar nala Crossing,
PR 4. Atal Path (Digha Golambar-R Block Crossing), PR 22. Zero mile Metro Station Crossing - Gaighat
PR 5. R block Golambar- GPO Golamber, Crossing,
PR 6. Gandhi Maidan-patna Junction (Via Exibition Road),  [PR 23. Patna Junction-Dak bunglow Chauraha (Via Fraser
PR 7. Gandhi maidan- Dak Bungalow road (Via SP verma Road),
Road), PR 24. Dak bunglow Chauraha- Buddh Marg Crossing,
PR 8. Gandhi Maidan (Kargil Chawk)- NIT More, PR 25. GPO golamber-income tax golamber,
1 Zone A  |PR 9. Anisabad Golambar- Zero mile Metro Station, PR 26. bhikhari thakur Overbridge road- Mithapur Bustand
(Prime)  [PR 10. Zero Mile- Pahari Chawk, Road,

PR 11. Pahari Chawk- Kushwaha Chawk,

PR 12. GPO Golambar-tara mandal (VIa Buddha Marg),
PR 13. taramandal -income tax golambar,

PR 14. Income tax golambar- Patna High court,

PR 15. Punai Chawk-Panchroopi Hanuman Temple,

PR 16. Sardar Patel Bhawan-Rupaspur (Via Raja Bazar),
PR 17. Rajapur Pul-Boring Canal Road churaha,

PR 18. Patna High court Chauraha-Boring road Chauraha,
PR 19. Hartali More-Boring road Chauraha,

PR 27. Kharbigahiya road- Chiraiyatand pul,

PR 28. Chiraiyatand Flyover-Dhanki More (Via
Kankarbagh Main Road),

PR 29. Agamkuan- Pahari Road,

PR 30. GPO Golamber- Chitkhora Pul (Via Harding Road,
Haj Bhawan Road),

PR 31. Vallabhai Patel Golamber-Sheikhpura More (Via
Shaheed Pir Ali Khan Road)




Zoning According to Impact Area/ Road

Zoning (Prime Locations and Roads) (Code : RC)

SI.
No.’

Location Category

Areas/ Road

Zone B (Residential,
Commercial)

RC 1. Gandhi Sangrahalaya-rajapur pul,

RC 2. Bari Path-samrat ashok Chawk (via shershah suri Road),

RC 3. Rajendra Path-Dariya pur,

RC-4. Nala Road- Dinkar chawk,

RC 5. Chiraiyatand Flyover- Rajendra nagar Terminal (Via Kankarbagh Main Road),
RC 6. Kankarbagh colony more-eastern side of Rajendra nagar terminal (Via PC Colony Road, Munna Chawk),
RC 7. Kankarbagh colony road- Kankarbagh Auto stand,

RC 8. Kankarbagh Auto stand-Malahi Pakri Chawk,

RC 9. Malahi Pakdi Road- 90 ft Road,

RC 10. Bhootnath Road,

RC 11. Kanti Factory road- Vijay Nagar Road,

RC 12. Samrat Ashok Chowk-Kumrahar Road (Via Sandalpur Road),

RC 13. NIT More-Didarganj More (Ashok Rajpath),

RC 14. Patliputra Golamber- AN College (Pani Tanki more),

RC 15. Patliputra Kurji Road- patliputra Golamber (Via Sai Mandir),

RC 16. danapur bankipur Road-Rajapur pul (Via ),

RC 17. Rajeev Nagar Nala- Rajeev Nagar Main Road (Via Kurji Ashiana Road),
RC 19. Jagdeo Path Road-Anisabad Road,

RC 20. Khagaul Road-Anisabad Golamber,

RC 21. Anisabad Post office Road-Mithapur farm More,

RC 22. Agam Kuan pil- Shershah Road, | 6




Zoning According to Impact Area/ Road

SI.
No.’

Location Category Areas/ Road

RC 23. Gulzarbagh Station Road- Murcha Road ( Via Sudarshan Path),
RC 24. Guru Govind Singh Path- Nai Sadak (Via Shikarpur Flyover),
RC 25. AG Colony Road 1,

RC 26. AG Colony Road 2,

RC 27. Friends Colony Road,

RC 28. Gandhi Murti Chawk- D.A.V Public School (Via Urja Auditorium),
RC 29. Urja Auditorium-60ft Road,

RC 30. Ramnagri Road,

RC 31. Ashiana Nagar Road,

RC 32. Megistrat Colony Main Road,

RC 33. Maurya Path,

RC 34. Buddh Marg,

RC 35. Sinha Library Road-TN Banerjee Road,

Zone B (Residential,
Commercial)

RC 37. Arya Kumar Road,

RC 38. RK AVE,

RC 39. Saidpur Road,

RC 40. Prem chan Road,

RC 41. Arya Kumar Road 2,

RC 42. Rajendra Nagar Pul,

RC 43. Dhanush setu,

RC 44. Telephone Exchange Road,
RC 45. Rajeev nagar main Road

RC 36. Anugrah Narayan Road- Lohanipur Road (Via Congress Maidan Road, Pruthvi Rah Path,




Zoning According to Impact Area/ Road

Zoning (Prime Locations and Roads)

2he Location
No. Areas/ Road
. Category
3 Zone C Other area/ Zone/ Road
Golamber/ Circle (Code : GO) Inter-Section/ Crossing (Code : IN)

GO 1. Gandhi maidan, IN 1. Pahari Chowk,
GO 2. McDowell Golamber, IN 2. Income Tax Golamber, Fraser Road,
GO 3 Vaishali Golamber, IN 3. Indra Gandhi Planetarium,
GO 4. Dinker Golamber, IN 4. High court Crossing, hartali more,
GO 5. Premchand Golamber, IN 5. Punai Chawk-Vikas Bhawan, Vishweshwaraiyya
GO 6. Shiva ji Golamber (Kankarbagh Auto StandBhawan, Rajdhani Vatika More
Golamber), IN 6. Patna Zoo, Panchroopi Hanuman Temple,

4 Zone D GO 7. Zero Mile Crossing, IN 7. Boring Road Chauraha,
GO 8. GPO Golamber, Patna Junction, Multi Model Hub,[IN 8. Rajapur Pul,
Station Parking, IN 9. Gai Ghat (JP Ganga Path-MG Setu overlay),
GO 9. Income Tax Golamber, IN 10. PMCH- JP ganga Path Link,
GO 10. R-Block Golamber, IN 11. Kushwaha Chawk
GO 11. Patliputra Golamber,
GO 12. Loknayak JP Golamber Digha-Digha Ghat
Shamshaan Sthal,
GO 13. Vallabhbhai Patel Golamber,
GO 14. Anisabad Golamber 8




Proposed Rate / Fees of respective Zone

Proposed Advertising fees for category: (devices mentioned in category 1,2, 3 and 4 under Existing Rules)

. Zone A Zone B ( Zone C
— Type of Advertisement (Rate in Rs.) Rate in Rs.) | (Rate in Rs.) Zone D
Hoardings/Billboards/Unipoles/ Bipoles/ Gantry per sq feet per Annum on Govt Land —
1 | . 150 110 75
illuminated
Hoardings/Billboards/Unipoles/ Bipoles/ Gantry per sq feet per Annum on Govt Land - 125 100 65
non illuminated
Hoardings/Billboards/ Unipoles/ Bipoles/ Gantry per sq feet per Annum on Private
2 T . : 40 30 20
[Land/Building — illuminated
Hoardings/ Billboards/ Unipoles/ Bipoles/ Gantry per sq feet per Annum on Private
T . . 25 15 10
[Land/Building - non illuminated
3 |Variable message advertising device such as LCD, LED etc per Sq.ft per annum 400 300 200
Pole Kiosk per sq feet per annum - illuminated 150 110 75
Pole Kiosk per sq feet per annum - non illuminated 125 95 60 .
: . 2 X multiple
5 [Display/Indicator board per sq feet per annum 100 80 60 rate of
6 [Mobile display per annum - illuminated 100000 Zone A
Mobile display per annum - non illuminated 90000
7 [Street Furniture per sq feet per annum - illuminated 150 110 75
Street Furniture per sq feet per annum - non illuminated 125 90 60
Banner/Poster/flex per sq feet per annum 100 80 60
Other type of advertisement per sq feet per annum - illuminated 150 110 75
Other type of advertisement per sq feet per annum - non illuminated 125 90 60
10 |Advertisement in cinema hall or local cable TV per reel per month for all zone 600
11 [Umbrella per piece per location per month 300 | 225 150

12 |Advertisement through audio system

300 per day up to 4 speaker




Terms and Conditions

1 Rates, Fees and Charges etc. for uncovered categories of medium of Advt. shall be decided by the Municipal Commissioner.
Zoning Regulations, Terms & conditions Rates, Fees and Charges etc. may be Revised by the PMC from time to time as required.

) Soft copy of the system generated QR Codes will be given along with the permission which are required to be printed and pasted|
mandatorily on bleed area of the advertisements as per specification so as to ensure scanning of such QR Codes at any point of time.

3 Application for Addition of any area (Not Mentioned in Zone A, Zone B and Zone D) for Permission of display of advertisement may
be considered for approval by the Municipal Commissioner.

4 Commercial Poster to be reinstated.

5 Other Posters will not be allowed on certain restricted locations like walls of heritage buildings, heritage zone & no hoarding zone,
Govt. Offices, Corporate house, Hospitals, Educational Institutions & any public utility institution etc.

6 Wall painting is not permitted. If there is any, a fine of Rs. 400/- per Sqft. per month will be imposed. This fine may be imposed upon|
the Company/Agency/ Institutions/ Individual whose product will be advertised by wall painting.

7 In case of back panel display on Bus/Mini Bus etc.: Minimum Size 6'X3'=18 Sqft.

8 In case of cloth banner: Minimum Size 6'X3'=18 Sqft. and in case of Frame Flex banner: Minimum Size 3'X3'=9 Sqft.

9 In case of gas balloon, no objection certificate from the Airport Authority and Fire Department is required.

| 10



Proposed Product for Auction of Advertisement Rights

Product For Auction (Example)

SI. No. Product Zone (Areas/ Road)
1 TINS5 Zone A + Zone D
Products
Prime ++
2 Products Zone A + Zone B
Prime +
Z B+Z
> Products one v
4 AT Zone C

Products




Annexure 2

Advertisement Categories

i:;_ Type of Advertisement Remarks
1 [Hoardings/Billboards/Unipoles/Bipoles/Gantry per sq
feet per annum
- Hluminated As per Rate Chart
- Non Illuminated Attached
2 |Variable message advertising device such as LCD, As per Rate Chart
LED etc per screen per annum Attached
3 |Pole Kiosk per sq feet per annum
- Hluminated As per Rate Chart
- Non Illuminated Attached
4 |Display/Indicator board per sq feet per annum As per Rate Chart
Attached
5 |Mobile display per annum
- Illuminated As per Rate Chart
- Non Illuminated Attached
6 |Street Furniture per sq feet per annum
- Illuminated As per Rate Chart
- Non Illuminated Attached
7 |Banner/Poster/Flex per sq feet per annum As per Rate Chart
Attached
8 |Other type of advertisement per sq feet per annum
- Illuminated As per Rate Chart
- Non Illluminated Attached
9 |Advertisement in cinema hall per month As per Rate Chart
Attached
10 |Advertisement on local cable TV As per Rate Chart
Attached
11 [(Umbrella per piece per location per month As per Rate Chart
Attached
12 |Advertisement through audio system As per Rate Chart

Attached




Annexure 3

Apply for Registration /Renewal of Advertising agency in............cccccoevvvvviinnnns
1. Name of the Company: ...
2. Address of the CompPaNy: .. ..o e

Phone Number: .

Email id: ........... e
3. Company Category: [ | Proprietorship

|:| Partnership

Pvt. Ltd.

4. Name of the Proprietor/ Partners/ Directors
i.
il
iii.
iv.
V.

5. Contact Person with PMC with Cell Number

NAME Cell Number
I

ii.
Contd.
Registration Amount
CIN Number for COMPaNY: .......ouuiiieiiiiiiaaeeeee e
GST Number of COmMPaNY: .....ciieiiieeee e e e e e e ee e eeaeeees
Udyog Aadhar Number (MSME): ... e
Aadhar Card Number:
Permanent Account Number: .
Shop & Establishment Number ...
Old Registration number with...............co i, Municipal Corporation/Nagar
Parishad/Nagar Panchayat,
The applicant firm, company has not been blacklisted by any Government entity in the
last 3 Years: Yes/No
The applicant firm/company has no pending dues: Yes/No
If yes please specify the total pending dues: Yes/No
The applicant firm/company has no court case pending: Yes/No



Attachment:

Xerox Company CIN Certificate

Xerox of MoA/AoA

Xerox of Udyog Aadhar Number Certificate (MSME):

Xerox of Aadhar Card of Proprietor/Partner/Director

Xerox of Permanent Account Number

Xerox of Shop & Establishment Number

Xerox of Employees Provident Fund Certificate with latest receipt.

Xerox of Employees State Insurance Certificate with latest receipt.
9. Xerox of OId Registration number with........ccccoooeiiiiiiiiiiiiiii, Municipal

Corporation/Nagar Parishad/Nagar Panchayat,
As above mentioned, information is correct in my/our knowledge.

ONOO OB WN -

Signature and Seal with Director
Date:



Annexure 4
Approval Form

Please refer to your application No............... , dated............... for registration of
installation of Advertisement

Dear Sir,

This is with reference to your application regarding registration with........ Municipal

Corporation/Nagar Prishad/Nagar Panchayat,for installation of an advertisement.
It is to inform that following decision has been taken in consideration of your

application:

1. Your application for registration is approved and unique identification number
allotted toyouis ....................... Please use the same for all future
correspondence with.................... the Municipal Corporation/Nagar

Prishad/Nagar Panchayat,for activating your account on the website of the
............... Municipal Corporation/Nagar Prishad/Nagar Panchayat.

2. Your application for new advertisement/ renewal is rejected on account of the
folowing:
a. Incomplete application

b. Incorrect information provided

c. Pending dues with Municipal Corporation
d. Blacklisted status not verified

e. Others..................

Thanking You,

Note: In case of rejection of application you may apply fresh on satisfying the above mentioned
conditions

Note: This is a typical format only and is subject to midification/amendment by the the concern Municipal
Corporation/Nagar Prishad/Nagar Panchayat. time to time.



Annexure 5
Municipal Corporation/Nagar Prishad/Nagar Panchayat....................
Application Form for permission to exhibit Advertisement under the provisions of Bihar
Municipal Area rules, 2022

1. Name/s of Applicant:
2. Name of the Agency:
3. Status : Proprietary firm/company/Charitable Trust/Others
4. Address
Tel No.: Fax:
5. Medium of advertisements applied for: llluminated/Non llluminated
6. Form of Advertisement: Temporary Non temporary
7. Nature of advertisement applied:
8. Are you a charitable trust/ Institutions applying for display of free banner?
Yes/No
If Yes:
(a) Purpose:Academic/religious/public/awareness/health/political/others
(b) Date From To
(c) Location: Single/Multiple
If multiple
(i) No of locations
(i) Description of locations:
(d) Text of the message of free banner
(e) Indicate the category of Civic message you propose to carry:
(f) Whether photocopy of Trust Registration attached: Yes/No
9. Dimensions: In Ft/Sq. Ft. In Mtr./Sq. Mtr.
e Length:
o Width:
e Total Area:
e Height:

10. Site Location:
Name of the Road drawing visibility:

e Category of Road —

e Width of the Road:

e No. of hoarding located within 25Mtr.:

e No of trees within 25 Mtr. On either side:

e Whether trees are required to cut: Yes /No
11. Name of the Landlord:
12. NOC of the Landlord Submitted: Yes /No

Whether documents submitted as per Part Il (B)/III(C): Yes /No
| have read carefully the approved policy guidelines of the Municipal
Corporation/Nagar Prishad/Nagar Panchayat on above and have complied all the
conditions. | accept that, in the event the information submitted by me is found false, | am
liable for all such penal actions as prescribed under the law.

Date: Signature of the Applicant
Designation:



Cuthere

For Office use only

Whether the application is complete as per the rules?Yes / No If yes,state:
(a) Registration No.
(b) Processing Fee

(c) Deposit
(d) Date of receipt of appllcatlon
(e) Call Date

Signature of the Authorised Officer



TO,

Annexure 6
INDEMNITY BOND-CUM-UNDERTAKING
on Rs. 200/- stamp paper

THE MUNICIPAL COMMISSIONER/EXCUTIVE OFFICER

SUBJECT: Grant of permission for advertisement at

, Shri/Smt./Messrs Age

, the owner of the property situated at
[Or in the case ofsociety]

We, Shri/Smt. [1] [2] [3]
[4] of the Management Committee of
M/s Co-operative Society

[hereinafter called as 'the owner']

[Or in case of trust]

[2] I, Shri/Smt.

Proprietor/Partner/Director of the firm M/s

having its registeredofficeat and

residingat [hereinafter called as

"the Advertiser"];

WHEREAS the Advertiser has made applicationto ............................. for a permission for

display of advertisement under section 146 of the B.M.A. Act, 2007.
AND WHEREAS the owner has permitted the Advertiser to erect a hoarding and display

advertisement in their property situated at

AND WHEREAS the Advertiser has applied to the Corporation for permission for display
of advertisement at

[location] and we the owner and Advertiser are required in terms of the laid down policy in
this behalf to give joint undertaking;
The owner and the Advertiser do hereby agree and undertake as under

1.

The owner and the advertiser hereby expressly agree and undertake to abide by
the rules framed by the Urban development and Housing Department,
Government of Bihar for display of advertisement.

The owner and the Advertiser hereby undertake that the erection of the hoarding
and display of advertisement will not be adverted affect or cause any obstruction
to the air, light and ventilation of the building belonging to the owners or to the
neighboring building and/or premises.

The owner/society hereby confirm that the General Body has passed a resolution
permitting the Advertiser to erect the hoarding and display advertisement in the
society premises by passed resolution in the General Body meeting held on, the
copy of the resolution, thereof, has been certified by the Auditor of the Society.
The owner and the Advertiser hereby further agree and undertake that they shall
and will, at all times hereinafter, save and keep harmless and indemnify the
Municipal Corporation/Nagar Parishad/Nagar Panchayat. and the concern
Municipal Commissioner/Chief Councilor or either of them from and against all
actions, acts, suits, cost claims, damages, demands of any nature and kind
whatsoever which may be instituted, claimed or made against the Municipal



Corporation/Nagar Parishad/Nagar Panchayat. or the Competent Authority or the
or either of them by any person or persons by reason of the Competent Authority
granting permission for display of advertisement in the premises.

We further agree and undertake that the Municipal Corporation/Nagar
Parishad/Nagar Panchayat/ the Municipal Commissioner/Chief Councilor shall not
be responsible in respect of any litigation that may arise between the advertiser
and the owner or with any other person or persons in this connection.

We further indemnify the Municipal Corporation/Nagar Parishad/Nagar
Panchayat/ the Municipal Commissioner/Chief Councilor for — (i) structural
stability of the building over which hoarding is proposed to be erected and also
the structural stability of the structure of hoarding; (ii) aesthetic view; (iii) safety of
trees within the distance of 25 mtrs. in front of proposed hoarding.

This Undertaking is binding upon us, our heirs, Executors, Administrator,
Successor/ Successors and assignees.

Datedthis day of 20

Yours faithfully

[ ]
[ ]

Witness:
1]




Schedule 1

Summary of permissibility of different category of advertising devices

Category-1 Devices

[Large-format advertisements (hoardings, billboards, unipoles, bipoles,
bridge/flyover panels and variable message advertising device such as

LED, LCD Screens etc.)]

Status
Permitted
S. No. Description of Devices Subject to Not
General Permitted
and Specific
Permission
Criteria
1.1 Billboards/ Unipoles/Bipoles
(not permitted on “Other Road” category
1.1. Industrial area Permitted
1.1.ii Big size and spacious commercial area Permitted
1.1.iii Spacious Recreational Area Permitted
1.1.iv Crematoriums and Burial grounds Not
Permitted
1.1.v | Transportation areas like airports/ rail terminals/ bus terminals/ Permitted
truck terminals etc.
1.1.vi Other areas like heritage sites, monument etc. Not
permitted
1.1.vii On rooftops of residences Permitted
1.1.viii On mobile vans for purposes of advertising Permitted
1.2 Trivision Permitted
1.3 Railway Bridge panels Permitted
1.4 Flyover Panels Permitted
1.5 Foot Over Bridge (FOB) panels Permitted
1.6 Building wraps Permitted




Status

Permitted
S. No. Description of Devices Subject to Not
General and | Permitted
Specific
Permission
Criteria
1.6.i Malls and Airport area Permitted
1.6.ii Cinema Halls Permitted
1.6.iii| Area/Properties other than Malls, Airport area and Cinema Halls Permitted
1.7 Variable message advertising devices such as LED, LCD Screens
etc.
1.7. Industrial Area Permitted
1.7.ii Commercial areas Permitted
1.7.iii Recreational Area Not
Permitted
1.7.iv Crematoriums and Burial grounds Not
Permitted
1.7.v | Transportation areas like Airports, rail terminals/ bus terminals/ Permitted
truck terminals etc. (only in
airport area)
For other
areas,
permitted
unless
approved by
competent
authority
1.7.vi Other areas like heritage sites, monument etc. Not
Permitted
1.7.vii On rooftops of residences Permitted
1.7.viii On mobile vans for purposes of advertising Permitted
1.8 Ground-Level Hoardings Permitted




Category-2 Devices

[Advertisements mounted on public amenities, like public toilets, garbage collection

points etc.]
Status
Permitted
S. No. Description of Devices Subject to Not
General Permitted
and
Specific
Permission
Criteria
2.1 Public amenity mounted devices: garbage and toilet facilities Permitted
2.2 Devices Mounted on Service oriented facility Permitted
2.3 Devices mounted on Roadside kiosks Permitted
2.4 Devices along with Information for public Permitted
2.5 Devices mounted on Public assistance facility Permitted
2.6 Pier or pylon mounted device Permitted
2.6.i Flyover columns Permitted
2.6.ii Metro columns Permitted
Not Permitted
for any other
2.6.iii Others area or surface
unless app-
roved by the
Competent
Authority
2.7 Pole Kiosk Permitted
2.8 Protection screen/ Nallah culvert advertising devices Permitted
29 Informal advertising display board
2.9. Residential Area Permitted
2.9.ii Commercial Area Permitted
2.9.iii Recreational Area Permitted
2.9.iv Public Parks, gardens etc.

Permitted




Status

Permitted Subject

S. No. Description of Devices toGeneral and Not
Specific Permitted
Permission Criteria
2.9.v Premise of Public Buildings Permitted
2.9.vi Other areas along side road Not
Permitted
unless
approved by
the
Competent
Authority
2.10 Vehicular Mounted Devices: Bus advertising private and | Permitted
public
2.11 Vehicular Mounted Devices: Metro trains, City Rails Permitted
2.12 Vehicular Mounted Devices: Delivery and service vehicle Permitted
advertising
2.13 Taxi and intermediate public transport advertising Permitted
2.14 Mobile vehicle Permitted (only
on case basis)
Only social messages
2.15 Air Borne devices permitted. For all
other type of
messages permitted
unless disapproved by
competent authority
2.16 Roof mounted devices in residences Permitted
2.17 Flag Signs
2.17.i Industrial area Permitted
2.17.ii Commercial area Permitted
2.17.iii Recreational areas Permitted
2.17.iv Crematoriums and Burial grounds Not
Permitted
2.17.v Transportation areas like airports/ rail terminals/ bus Permitted
terminals/ truck terminals etc.
2.17.vi Other areas like residential area, institutional, heritage, Permitted
monument etc. including mixed land use
2.17 vii Outside city limit Permitted
2.17.viii On rooftops of residences Permitted
2.17.ix On mobile vans for purposes of advertising Permitted
2.18 Device mounted on Street Furniture Permitted




Category-3 Devices
[Advertisements on fleets and transport related infrastructure]

Status
Permitted
S. No. Description of Devices Subject to General and Not Permitted
Specific Permission
Criteria
3.1 Bus shelter and bus depot Permitted
3.2 Parking Permitted
3.2.i Parking Display Boards Permitted
3.2.ii Two sides of Khokha Permitted
3.2.iii Parking Tickets Permitted
Parking Uniforms Permitted
3.3. Landscape Advertising devices Permitted
3.3. Fence Advertising devices Permitted
3.3.i Devices mounted on Tree Guards Permitted
3.4 Traffic Barricading Permitted
Category-4 Devices
[Self-advertising devices]
Status
Permitted
S. No. Description of Devices Subjectto  General Not Permitted
And Specific Permission
Criteria
4.1 Fascia Sign for self-advertising Permitted
4.2 Awning Sign for self-advertising Permitted
4.3 Projected sign for self-advertising Permitted
4.4 Footway and Roadside vendor sign Permitted
for self-advertising
4.5 Real estate sign Permitted
4.6 Welcome Sign Permitted
4.7 Construction sign for-self Permitted
advertising




Schedule 2

Summary of conditions for different category of advertising devices
Conditions for Category-1 Devices
[Large-format advertisements (hoardings, billboards, unipoles, bipoles,

bridge/flyover panels and variable message advertising device such as LED,

LCD Screens etc.)]

S.No. | Type General Description of [Specific parameters
description device
Large
Category- format Billboard/ Max Length Max Max Height Min Ground
1.1 one advertising | Unipole/Trivis Width Clearance
Device on
For roads less 30m  (14m
1.1.1 than 100 feet, 16m 32m for Railways 2.5m
roadway and Airport)
For roads 30m (14m
1.1.2 more than 20m 40m for Railways 2.5m
100 feet, and Airport)
roadway
1.2 Trivision NA NA NA NA
1.3 Railway 30m 3m - -
Bridge Panels
1.4 Flyover 30m 3m - -
Panels
1.5 Foot-Over- 30m 3m - -
Bridge
Variable
1.6 message 10m 5m - -
Advertising
devices such
as LED, LCD
Screens etc.
1.7 Ground- per actual length |As per 4.2m -
Level of land actual
Hoarding length of
land/avail
ability




Note:

il.

The length and width for advertising display for Category-ldevices can be
interchanged/altered as per suitability but not exceeding the total area (length
multiplied by width).

In the case of airports, the length and width for Unipole/Billboard and Ground
Level Hoardings can be increased on case to case basis up to the maximum
dimension of 14m x 8m and 20m x 5m respectively by the Competent authority.
Maximum size of hoarding on principal road and main road must not exceed
40ft*40ft

Specific Conditions for Category-1 Devices

[Large-format advertisements (hoardings, billboards, unipoles, bipoles,
bridge/flyover panels and variable message advertising device such as LED, LCD
Screens etc.)]

e Not permitted on footpaths or in open areas
beyond the footpaths.
e Not permitted on any public utility infrastructure

a. Lateral Placement such as drains, nallah etc.
e Where the footpath does not exist the
advertising device shall not be permitted within
5 meters from the edge of existing carriageway.
b. Longitudinal Not permitted if any such form as will obstruct
Placement the path of pedestrians.

e Distance between two advertisement
displays on flyover panel/railway
bridge/FOB/Government Land must not be
less than 50m to avoid visual clutter and
must not obstruct each other. However,
two advertisement panel (back to back on
Railway Bridge Panel/Flyover Panel/FOB
i.e. both sides facing traffic) of specified
size shall be permitted on Railway Bridge
Panel/Flyover Panel/FOB at one location
subject to the conditions mentioned at
Foot note below the Summary for
Category-1 Devices.




Other Placements

e In main city areas, unipoles will not be allowed
e Building wrap will be permitted strictly on

e Building Wraps shall not create any hindrance

e Building Wraps shall not cross/on the Roof Top

e The minimum distance to be maintained

along railway bridges
Malls, Airport area and Cinema Halls only.

in Ventilation, Natural Lighting and Opening of
Doors/Windows.

Level of the Building and shall be displayed
within the building boundaries.

between any two Building Wraps shall be 10
m.

Conditions for Category-2 Devices

[Advertisements mounted on public amenities, like public toilets, garbage collection points etc.]

S. [Type General Specific Parameters Special
No. Description Conditions
Max Max Max Area Min
Length | Width Ground
Clearance
Public Upto23sg. m Permitted only over
per single unit approved surfaces of
2.1 -- -- -- specified
amenity properties designed for
mounted amenity/facility/service for
public benefit.
devices: The amenity shall not
interfere with the general
function
Garbage and of the road or premises or
cause impediment to sight
toilet distances for motorists.
facilities




2.2

Devices
mounted
on
service
oriented

facility

Drinking

water,
kiosk
outside
colony
To facilitate
payment

bills/etc.

(G2C kiosk)

<70 % of
the
visible
area
to Public

The unit
will be

allowed
to
display
up
to3

panels,
each not
more

than
3m x 3m

The activities of the amenity shall
not spill over

beyond the designated area onto
the surroundings,

unless otherwise permitted.

The facility will not be allowed to
be used for any other

purpose than what has been
agreed to in the contract. No

device  placed within the
designated area of facility shall
project beyond the assigned

surface proposed in facility

The amenity and the device
mounted on the surface of

facility shall be such that it
creates no hindrance to the

flow of vehicular or pedestrian
traffic.

The advertiser shall be
responsible for providing
services like water, sewage,

garbage collection etc. as
Required for smooth functioning
of the facility or as per

the terms of the agreement.




S. No.

Type

General
descriptin

Specific Parameters

Special Conditions

Max
Length

Max
Width

Max Min
Area Ground
Clearance

Daily and regular
upkeep shall be
the responsibility
of the advertiser,
is also
responsible for
maintenance of
hygienic
conditions in and
around the
facility or as per
the terms of the
agreement.
General
illumination
required for the
functioning of the
facility shall be
provided and
maintained by the
advertiser.
Allotment will be
made through
open and
transparent
bidding system.
The space required
for group/queue
formation
wherever
applicable in front
of the facility shall
be included in the
setback from the
adjoining curb line
or any adjoining
structure or site
features. No
advertising shall be
permitted till the




facility is
completely
operational.

An "Out of Service"
sign shall be placed
on the facility in
case of the facility
becoming non-
operative on
account of a fault,
repair or routine
maintenance.

Devices | Tea/Cold A strict control shall
mounted Drink <2.25 be maintained on the
2.3 on road |Kiosk/Fruit Sgm. timing of
operation of the
facility or service and
the same shall be
displayed
appropriately on the
facility interface.
side juice, Snack
kiosks bar, Florist,

Paan-cigarette,
kiosk, puncture
repair, Kiosk
for barber
cobbler, milk
booth etc.




S. Type General Specific Parameters Special
No. description Conditions
Max | Max |Max Area Min
Length |Width Ground
Clearance
Devices
along with City maps, <2.25
2.4 | information colony maps Sqm.
for public etc.
Devices Police
mounted assistance,
2.5 on public traffic <2.25
assistance police Sgm.
facility assistance,
tourist
assistance
Advertisement on
street furniture shall
not exceed 2 sg. mtr.
Device Benches, on a single side.
Mounted |Clock towers, When more than one
2.5.1] on street dustbin etc. <2 Sgm. facility is installed
parallel to the

roadways or in a
cluster, they shall be
separated by a
minimum of 5 meter
distance. Shall not be
placed so as to
obstruct  pedestrian
movement, and shall
be located so as to not
create a hazard for
traffic,  bicycle, or
wheel chair users in
and around the
locations.




No.

Type

General
description

Specific Parameters

Special Conditions

Max
Length

Max
Width

Max
Area

Min
Ground
Clearance

e Not permitted on a road
median, which is less
than 1.2 meter wide.

e Shall not have sharp
edges with a view to
avoid a chance of injury
or damage to any person
or object. On arterial
roads with

e curve, the facility should
be placed no closer than
1 meter from the face of
the curve shall be not
less than 0.5 meter.
Device mounted on
street furniture shall be
non reflective in nature.




2.6

Pier or
pylon
mounte
d device

Road
flyover
pylons,
metro

pillar etc.

0.76m

0.1m

Not
exceeding
0.91sg. m

1.2 m

e Surface mounted device
shall be permitted only in
the landscaped area
under the Viaduct or
Flyover and shall not spill
over to the roads
footpaths or to the top.

No Pier surface
mounted device shall be
permitted on the pier|

abutting a traffic
intersection.
e The Pier surface

mounted device shall be
fitted on every alternate
pier after the traffic
intersection wherever it
cuts under the viaduct
or the flyover.

e Surface mounted device
shall be mounted on
two sides of the Metro /|
Flyover pier in the
direction of the traffic
flow and not parallel to
it.

e In case of their being
more than one Pier per|
bay as in the case of
Flyovers, maximum of]
two surface mounted

device




S.No. [Type

General

description

Specific
Parameters

Special Conditions

Max
Length

Max
Width

Max |Min Ground
Area|Clearance

shall be permitted per bay

preferably on the outer road-

side piers.

e The Pier surface mounted
device shall be fixed to the
Pier with extreme care
without causing any
damage to the structure.
Minimizing the contact
points with the Pier, the
fixing member/s shall be
invisible and  concealed
behind the sign.

2.7

Pole
Kiosk

1.2

0.9m

Not exceeding

3.65sg.m 1.2m

¢ Shall not exceed 0.91 sq. m
of advertisement display
area and shall only be
displayed in portrait format.

Under no circumstances shall

® sign project beyond
0.1mfromthefaceofthepole
on whichit is mounted.

Advertisement Devices hall
not be placed so as to
obstruct pedestrian
movement or view

e of the traffic (in case where
sign is placed on the median
of the road) or pedestrians
(where sign is placed over a
pedestrian walkway).

e The commercial advertising
sign attached to Pole

Kiosk shall be non-reflective in
nature.




No.

Type

General
description

Specific
Parameters

Special Conditions

Max
Length

Max
Width

Max
Area

Min
Ground
Clearance

e The top of advertisement
device shall be at least 2 m
below any light fixture and the
bottom of such poster not less
than 3.0 m above the ground
level.

Advertisement Device shall not

cover any Mandatory/ Cautionary

signs or the cover

e plates on street lamp pole.
Advertisement Device shall not
be displayed on the first three
street lamp poles from any
intersection or traffic light.

e Only one  Advertisement
Device structure (single frame
containing one or two back to
back posters) is permitted per
street lamp pole.

The sides, top/bottom and the

rear sides (in case of single sided

sign) shall be framed with an
appropriate material to hide the
inside and their fixing system.

The material of the poster can be

paper (large size

printed paper) or stretched vinyl
sheet.

e No projection, cut-out on the
pole kiosk is permitted.

2.8

Protection
screen/nalla
h culvert

advertising
devices

1.2m

1.8m

2.16

mtr.

0.75m

e Permitted only on road-facing
side.

Shall be cantered along with

e the structural  grid of the
existing protection screen by
placing them centrally in|
between the structural support

alternately e.g. one filled and two

empty.




S.No.

Type

General
description

Specific Parameters

Special Conditions

Max Length| Max

Width

Max
Area

Min
Ground
Clearance

e The advertising sign
shall in no case
project above the top
of the edge of the
protection screen.
The  device  panel
corners shall not have
sharp edges

e with a view to avoid
any chance of injury
or damage to any
person or object.

2.9

\formaladvertis
ing display
board

2.5m

1.2 m

Sq. m

1.2m

devices  should
restricted to
demarcated basis

roads.The

period of 48hours.

[nformal advertising
devices  should be
restricted to the specific
site / wall as may be
provided by the Urban
Local bodies in each of
it wards, near

public park and

buildings.No
political/religious/social

e Informal advertising
be

in
govt./pvt. colonies,
inside market areas,
near public parks, and
the premises of public
buildings. Informal
advertising shall not be
permitted along the

billboard/poster will be
allowed for a maximum

e Govt./private colonies,)
inside market areas, near

premises of the public

poster free of cost will be

a

the




allowed beyond the stipulated area.

e No political/religious/socia
poster free of cost should be
allowed to be pasted beyond the
stipulated area.

Vehicular e Area for advertisement/
2.10 Mounted name/logo shall not exceed
Devices: Bus 75% of the surface area on each
advertising side of the vehicle except the
Private& front of the vehicle.
Public
S.No. | Type | General Specific Parameters Special Conditions
description

Max
Length

Max Max Min
Width Area | Ground
Clearance

e Permitted only on vehicles
whose primary purpose is to
serve a useful function in the
transportation or conveyance of
persons or commodities from
one place to another, unless
otherwise specified, no
transportation vehicle shall be
used for the sole purposes of
advertising.

e No vehicles carrying
advertisement shall be parked on
a public right of way or in a
location on a private property,
which is visible from a public
right-of-way.

No animation or movement in any

form shall be permitted in fleet

advertising.

Advertising devices will be allowed

inside the public utility vehicle.

Bus Advertising devices shall not

interfere in

e any way with the mandatory
vehicle signs such as

purpose of the bus service, number

plate, etc.




e Area for Advertisement/ name/logo
shall not exceed 50% of the surface
Vehicular Delivery area on each side of the vehicle.
2.11 | Mounted |and service | NA NA NA |NA Separate application for separate
Devices vehicle delivery
advertising Veahicle, with detail of registration
number etc.
Taking clearance from City Traffic
police and RTO etc. shall be the
responsibility of advertiser.
S. | Type General Specific Parameters Special Conditions
No. description
Max | Max | Max |Min Ground
Length| Width | Area | Clearance
e The delivery vehicles shall only be
permitted to advertise the own
product/service offered/carried by the
company/owner.
e Area for Advertisement/ name/logo
shall not exceed
75% of the surface area on each side of
the vehicle.
Taxi and e Separate application for separate taxi,
2.12 with
intermediate detail of registration number etc.
Public transport e No animation or movement in any
form shall be
like auto permitted on taxi advertising
rickshaw
and radio taxis e Taking clearance from City Traffic
police and RTO etc.
shall be the responsibility of advertiser,
and the
conditions set by them shall be followed.
Mobile vehicle
2.13 for purposes for
advertising: Not NA NA NA
permitted




2.1

Air Borne
devices
(only permitted

4

For social

messages)

e Air borne devices will be exclusively
for social messages.

e The Air Borne Device shall, be
erected, fixed and
secured in accordance with the
specified guidelines
as per municipal offer letter/
contract/ agreement

® The gas used in inflating the balloon
shall not be hazardous or
flammable.

19.5m

No.

Type General
description

Specific
Parameters

Special Conditions

Max |Max
Length| Widt

Max | Min
Area Ground
Clearance

No other smaller balloons shall be attached to
the balloon or its supporting or secure lines.
Air Borne Device not be permitted in the air
funnel area.
The air-bone advertising devices may be
permitted in large open areas with prior approval.

2.16

Flag Signs | 2m |1.5m

3sg.| 2.2m

Flag Signsadvertising device shall be
permitted only in commercial areas/ markets.
This advertisement device shall be useful in
attracting the shop owners in the market area to
display their product for selling through smaller
and uniform advertising medium which shall
enhance the cityaesthetics by way of
advertisement on uniform platform.

Note: The Length and Width for advertising display
for Flag Sign is devices can be
interchanged/altered as per suitability but not
exceeding the total area (Length multiplied by
Width).




Specific Conditions for Category-2 Devices
[Advertisements mounted on public amenities, like public toilets, garbage collection points etc.]

a. Lateral
Placement

Not permitted in road medians excluding Pole Kiosks.

Not be permitted on traffic islands and where carriageways
diverge so much that oncoming traffic is not visible

Not permitted within the pedestrian footpath and if any
part of device is projected in the right of way

A minimum gap of 2m must be maintained between
amenity and site features like pavement curves, trees,
electrical poles, boundary walls etc.

b. Longitudinal
Placement

The distance shall be maintained as per the specific contract
clauses as mentioned by Urban Local Bodies while inviting
tenders and proposals.

Any deviation from the clause shall be approved by the
Urban Local Bodies.

Mentioned under 2.1 for amenities, the location shall be
such that it does not result in inappropriate stopping or|
parking of vehicles on roads.

A minimum gap of 2m must be maintained between
amenity and site features like pavement curves, trees,
electrical poles, boundary walls etc.




Specific Conditions for Category-3 Devices
[Advertisements on fleets and transport related infrastructure]

S. |Type|Descrip Specific parameters Specific conditions
No. tion
of device
Max Min
Max Max |Max Area| Height ground
Length Width clearance
e The approach end of
passenger transport
shelter shall be either open or
transparent to
provide waiting passengers
with maximum
Visibility of the approaching
passenger transport vehicle
The advertisement can either
be backlit or non-
> o o toal oran | Asper | Asper o lit, front lighting with
and  |Bodiesand| Local Urban |Urban Local additional projected
Bus | Transport [Bodies and| Local |Bodiesand brackets etc. .
. The advertisement devices
Depo d(&ﬁ)t. . Transport| Bodies | Transport shall not project
Specificatio de‘p.t. ) and dept. outside the roof top
n Specificati| Transport |Specificatio boundary
on dept. n Non-static illumination,
Specificati neons, changing LEDs,
on changing of illumination

colour, flashing lights etc.
are not permitted.

Aminimum specified gap of]
1500 mm be
maintained between the bus
shelter and the site features
like trees/shrubs, pavement
curves, boundary/building
walls, electrical poles, etc.

must

Since a BQS would only

be erected at a site where
it is not a traffic hazard, the
advertisement on the BQS




should be excluded from the
various conditions of minimum
distances from road junction,
ctc.

The content of advertisement
will be governed as per the
general advertisement rules.

3.2

Parking

As per
Competent
authority
approval

As per
Competent
authority
approval

As per
Competen
t authority

approval

As per
Competent
authority
approval

As per
Competent
authority
approval

No part of the parking
advertising device shall project
into the public right of way.

Parking signs should be
electronic controlled to give
clear information about
occupancy status. Free
Standing parking advertising
devices shall be placed on the
edge of the Authorized Parking
Lots in a manner as to not
interfere with vehicular or
pedestrian

movement into and out of the

facility.

Advertising Sign of the Free-

Standing advertising devices in

parking area shall be oriented

inwards

facing the parking bays.

e The number of free
standing devices shall be
determined by the
peripheral length of the
parking facility. However,
overall spread of the
parking advertising signs
shall not exceed 50% of the
sum total of the peripheral
length and the same shall
be spread across to
mamimum of three sides of
the peripheral edge.

e Minimum distance to be
maintained shall not be les
than 1.5 m.




e No Free-Standing advertising
device on any parking
location shall be permittd
abutting the periphery of the
following:

i Access road passing in front

of the parking Lot/filling
station

ii Shopping Arcade/Precincts.

iii Access roads/lane leading
to another facility beyond

e The power supply shall be
as per mentioned in general
permission criteria.

e System of state parking may be
introduced which may be
supported by the finances
being accrued from the
advertisement displayed on
the stacks.

3.2.1

Parking
(Two
display
boards)

Up to 18
sg. m

7t

Two display boards of the size
40ft x 8fteach

shall be permissible in each
parking site.

e The boards will contain
advertisement at first half
portion (20ft x 8ft) & parking
rates prescribed by the Urban
Local Bodies at the other half

portion.




3.2.2

Two sides
of
Khokha

Up to 18
sg. m

e Each parking has a
provision for erection off
a

Khokha for keeping

helmets, sitting of parking

attendants etc. on which
advertisement will be
permitted on any two sides
with the maximum

limit of each display not

exceeding 20ft x 8 ft. It

will be duty of the

advertiser to ensure that

Khokha are well lit and

aesthetically built.

3.2.3

Parking

tickets

and
uniforms

As per

Competent

authority

approval

As per

Competent

authority

approval

As per

Competent

authority

approval

As per

Competent

authority

approval

As per

Competent

authority

approval

e The parking tickets shall
contain  Urban Local
Body’s hologram on the
front side with rates of
parking fee and
advertisement the
reverse side.

e There will be uniformity|
in the parking tickets in
all municipal authorized
parking areas.

on

3.3

ment

Landscape
advertise

device

e All landscape advertising
devices shall be located
only at design location
as approved by the
Urban Local Bodies.

All  landscape advertising

device shall be adequately

maintained to assure
continued readability of the
message.

e Advertiser shall be
responsible for suitable
upkeep and maintenance
pruning of vegetation
surrounding the
landscape advertising
devices such as shrubs
etc. to enable visibility of]
the advertisement.




No Landscape advertising
device shall project beyond
the assigned surface on
which it is fixed.

e The requirement of the
landscape advertising for
the specific zone shall be
led down as decided by,
the Competent authority.

3.3.1

Fence
Advertising
devices

1.5m

<0.3m
including
base

2.25s
gm

1.5m

As per
Competent
Authority

approval

e The Fence

Advertising signs shall be
advertsing Plates
measuring 0.2sgm in
area

e The fence over which
Sign is fixed shall

consists of fence modules of]
specified design.
In case of locations where
the fence modules are not
already in place the same
shall be designed and
approved by thecompetent
authority.

e The signs shall be fixed
on the outer face of

the fence parallel to the

direction of the

traffic flow.

e The sign shall be
permitted on every
alternate fence module
maintaining a
minimum interval of 3m
centre to centre
between any two signs




e The sign shall be centered
and aligned to the centre
of the fence module
horizontally

The total number of fence

advertising signs appearing

on a particular fence shall
depend on the design and
length of the fence.

The fence shall be covered

with green cover such as

creepers etc. to the
maximum extent possible
planted from within.

e No illumination in any
form shall be permitted
on the fence advertising
sign.

All fence advertising sign

shall be non- reflective in

nature. No retro-reflective,
reflective film or paint shall
be used on

e fence."

3.3.2

Devices
mounted

On tree

guards

0.3 m

0.3 m

0.09
sg. m

The
devices
shall

integral
part

tree
guard

As per

Competent
authority

approval

e Signs shall be square
advertising plates
measuring 0.3m x 0.3m.

e The tree guards shall be
provided with

1.5m x 1.5m or 1.2m x 1.2m cast

iron

modular grating for protection of|

roots

and for water to seep in the

roots, as per

approved design by Urban Local

Bodies.

The Tree Guards advertising sign

attached

® to Tree Guard shall be non-
reflective in

nature.

Advertiser shall make sure
to plant,




maintain, prune and water
the plant

without causing any
damage to the tree
guard or the Tree Guards
advertising sign.

3.4

Traffic
barricading

0.6m

0.3 m

Mounted on
traffic
barricading

® Signs shall be
advertising plates
measuring 0.6mx0.3m

Advertising sign shall be

an integral part of the

e design.

The advertising  sign
attached to the
barricading can be

o reflective in nature.




Conditions for Category-4 Devices
[Self-advertising devices]

S. |Type|Descripti Specific General Conditions
No. on parame
of ters
Devices
Max Max | Max| Max Height Min
Length | Width |Area ground
clearance
All  Fascia signs shall
conform (should not
e exceed) to a maximum
<0.9min height of 0.9 m
general and can No part of any such sign
be shall extend above the
increased upto top level of the wall
2m depending upon or infront of which
on the site it is situated
condition and e The width of the
subject to signage is allowed to
4.1 NA 0.3m approval 25m extent of the width of
of the the shop-External
Competent Fascia signs shall be
Authority on mounted at a datum

case to case

line not lower than
0.9m from top finished
level.

e Within the enclosed
corridors or verandah

like in location, the
fascia sign must follow
the datum line

coinciding with the top
of the shop/ business
opening.

In case of double height
openings in frontage the
datum line of the sign
shall be at 0.9m from the

soffit of the ceiling.




basis as
explained in
the note below.

° The signage

should not obstruct the
open railings, jail, grill
or any architectural
features. In case the
signage is placed below
a railing or grill, its
datum line shall
coincide with the slab
level or up to 0.9m
from the bottom of the
drop whichever is less

to expose the
architectural design of
the railing.

Each business shall
restrict itself to only
one fascia sign. The
signs by no means
shall exceed the
frontage of the
premises of the
business (in terms of
the Width).

One additional sign is
permitted for each
business
establishment having a
rear, or side building
face with a public
entrance.

One additional fascia
sign is permitted on
each wall face fronting
on a dedicated
pedestrian or vehicular
street or parking lot.
Internal illumination of
a translucent sign face,
or individual letters,
characters or figures
shall be permitted,
such that the sign face,
letter or character
glows.

Flashing and




Mechanical Movement
graphics  are not
permitted. Excessive
or Special illumination
schemes, both on &
within buildings
(including windows &
doorways) and sites
shall not be permitted.
[lluminated &
animated signs are not
to detract from the
architecture of the
supporting building
during the daytime.

e TheOwner of
Shop/Business
Establishment/Instituti
on shall only be
permitted to advertise
the

e organization/business
name/logo for self-
signature having area
less than/equal to 2.5
sq. m, which is free of
charge, No surrogate
advertising shall be
permitted.

The Owner of
Shop/Business
Establishment/Institution
shall be permitted to

advertise the
organization/business/
product/ service/

name/logo  for  Self-
Signature having area
more than 2.5 sq. m
subject to payment  of
advertisement Fee and
Prior written Permission
of the Competent
Authority.




Note:-The maximum height limit of Self-Signature for Commercial Institutions, Showrooms,
Hotels, Restaurants, Marts, Shopping Complex etc. shall be 2 meter (proportion ate to the
Building facade area).The sign age shall not block natural light or ventilation in building/premise
and shall not contravene the criteria mentioned above in general conditions.

4.2

On premises
signs.
Awning
Sign:

<2m

<1

<2 sqQ.

As
approved
by
competent
authority

2.7m

e A sign shall be fixed at right
angles to the street line.
\Where enterprise facades
e exceed 20 m in length, more
than one sign may be
allowed, spaced at a
minimum of 6m intervals.
Self-illuminated Awning Signs
are not permitted. Permitted
only on premises used for
commercial, office, industrial
or entertainment purposes. No
Under-awning sign shall
® project at any point more
than 100mm from the
surface to which it is affixed.
No Under-awning sign shall
exceed a vertical dimension of
600mm and a horizontal
dimension of 900 mm.

No Under-awning sign shall
e extend above, below or
beyond any extremity of
parapet wall, balustrade,
railing, beam or fascia.
Not more than one Under-
awning sign per facade per
enterprise shall be allowed,
unless the facade exceeds 20m
in length, where more than
one sign shall be allowed if
they are spaced at a minimum
of 6m Intervals.

Installed
on Building
Height not
exceeding

18 m

>2.5m
but
<9m

Projecting signs overhanging

e public land must have a
minimum clearance of 2.5
meters above ground level
(or a footpath).

No projection of the signage or




any part of its

supports or frame- work shall
e project more than
1 m beyond the building.

e The sign shall not project more
than 0.6m beyond the building, or
plot line facing the street.

® A projecting sign shall not be fixed

other than at right angles to the
street line.

No projected sign shall be attached

to the transom of a doorway or

display window.

e No projecting signs shall extend
above the parapet or top most
edge of a roof or above the part
of the

building face to which it is attached.

Installed The projecting sign shall be
on designed so that it is capable of
building ® supporting reasonable horizontal
height as well vertical load at all points/
exceeding loading points.
36m
Footway Footway signs are permitted within
4.4 androad [0.6 m 0.6 m | 0.36 Im NA the Clear Zone provided that the
side Sg. m structure, which performs the sole
vendor purpose of supporting the Advertising

sign

Device, is frangible.




e No portion of a footway signs
shall project over the
carriageway or any surface used
by motor vehicles.

The placement of a footway sign

e not cause a safety hazard to
other traffic (e.g. Pedestrians
and cyclists)

Generally be limited to one sign

e per premises in busy business
precincts.

Generally be limited to two signs

per premises where there is more

than one business on the premises

Be located directly outside theg

premises they refer to.

e Not be located so as to restrict
sight distance on approaches to
intersections or to restrict the
visibility of other authorized
signs.

Be permitted only during trading

hours. Footway signs shall have a

maximum height of

e meter, a maximum width of 0.6
meters and a maximum depth
of 0.6 meters.

Footway signs shall relate
only to the business or
product that may be obtained
on the premises.

4.5

Real estate
sign: for
self-
advertising
only

NA

NA

<2 Sq.

NA

e A Real estate Sign shall be
erected to advertise the
sale/rent or lease of property
upon which the sign is placed.

o All Real estate Sign shall be
temporary in nature. All Real
estate Sign shall be non-

illuminated.




70

o All Real estate Signs shall be
displayed only during the times
the premise is open for
inspection or to be let out. No
Real estate sign shall be placed
at a distance less than 4m from
the street line or the road right-
of- way.

A Real estate Sign shall be
placed so as to not impede
pedestrian or traffic now.

e Real estate sign shall be limited
to one sign per street face

The maximum size of Real estate

Sign permitted shall not exceed

2sq. m (but not more than 1 sgq. m

per side).

e A Real estate sign shall not have
letters, figures,

symbols or similar features that

exceed 0.5m in height.

4.6 Welcome NA | <3.85 | 1.6 m | NA
sign Sg. m
Under no circumstance shall
Construct
. . @ a Construction Site sign be
ion sign:
permitted prior to the
For self- issuance of first building
advertisin permit.
g only
A sign shall not be permitted
NA e unless thereis direct
4.7 NA <4.4 3 |NA access to that road from
the property being
5g.m m advertised.

Signs shall be located as

e close as practicable next
to, and parallel to, the
property alignment.

A sign shall not interfere

with any underground

services.

e No portion of a sign shall project
over the carriageway or any
surface used by motor vehicles.




The placement of the sign shall not
e cause a safety hazard to traffic
(eg. vehicles, pedestrians and
cyclists)
Signs must not present a danger to
traffic when exposed to natural
wind forces or wind created by
passing vehicles.
@ One or more signs as per the
guide, with a maximum area of 1
sg. m, may be displayed per
property.
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